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fORWARD LOOKING
STATeMENTS

This presentation contains forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995,

which reflect management’s current views and estimates regarding our industry, business strategy, goals and expectations concerning
our market position, future operations, margins, profitability, capital expenditures, liquidity and capital resources and other financial and
operating information. Investors can identify these statements by the fact that they use words such as “anticipate,” “assume,” “believe,”
“continue,” “could,” “estimate,” “expect,” “intend,” “may,” “plan,” “potential,” “predict,” “project,” “future” and similar terms and phrases.
We cannot assure investors that future developments affecting the Company will be those that we have anticipated. Actual results may
differ materially from these expectations due to risks and uncertainties associated with COVID-19 or coronavirus pandemic (including
store closures and effects on customer demand or on our supply chain, our ability to keep our distribution centers and ecommerce
fulfillment operational, and our ability to reopen and effectively operate some or all of our stores when conditions allow), risks relating

to our strategy and expansion plans, the availability of suitable new store locations, risks that consumer spending may decline and

that U.S. and global macroeconomic conditions may worsen, increased competition from other retailers and the presence of online
retailers, risks relating to changes in currency exchange rates, and other factors that are set forth in our SEC filings, including risk factors
contained in our Annual Report on Form 10-K, Quarterly Reports on Form 10-Q and current reports on Form 8-K, filed with or furnished
to the Securities and Exchange Commission and available at www.sec.gov. If one or more of these risks or uncertainties materialize, or
if any of our assumptions prove incorrect, our actual results may vary in material respects from those projected in these forward-looking
statements. Any forward-looking statement we make in this presentation speaks only as of the date of this presentation. Factors or
events that could cause our actual results to differ may emerge from time to time, and it is not possible for the Company to predict all of
them. We undertake no obligation to publicly update or revise our forward-looking statements, whether as a result of new information,
future developments or otherwise, except as may be required by applicable securities laws.
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Non-GAAP Financial Measures - Certain financial measures included in these presentation materials, and which may be referred

to in management’s discussion of the Company’s results and outlook, have not been calculated in accordance with generally accepted
accounting principles (“GAAP”), and therefore are referred to as non-GAAP financial measures. Non-GAAP financial measures should not
be considered in isolation or as an alternative to such measures determined in accordance with GAAP. Please refer to the “Non-GAAP
Reconciliation” at the end of these materials for a reconciliation and more information regarding limitations.
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OUR STORY... R€aD ON!

dBOUT fiVve BELC'W

OUR POWERflUL STORE MODEL

THE NUMBERS

OUR ViSiON fOR GROWTH
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five BELW iS a UNiQUe
INVESTMENT OPPORTUNITY

[ ]LeapiNG HiGH GROWTH vaLue ReTaiLeR

[ ]LoNG RUNWAY fOR UNIT GROWTH
[ ] compeLLiNG New STORE MODeEL
[ ] consistent PerforRmMance

[ ]Benefits fRom scaLe
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fivé BE'W THROUGH THE YeaRS
[-ZOEL e fiRST STORE OPENS e NEW SHiPCENTER OPENS iN nJ

iN wayNe, Pa (Ir's ) MiLLION SavarE FEET!!)

\ 2016 s
« iCONIC *5 SPALDING BasKeTBaLL s TR Al DS ROATH 31 LN AN

STARTS SELLING e E-COMMERCeE WeBSiTe GoesS Live

, e 500TH STORE OPENS!!
riLIC 100TH STORE OPENS
[ ] /
o iN PITTSBURGH e NEW STORE €XPERi€NCe LaUINCHeS!

¢ FiVe BEeLOW ENTEeRS CaLifORNia

e FACEBOOK PAGe LAUNCHeS Ho
(Don'T FORGET T8 FoLLOW Vs!) 2018 | . WOWTOWN, THEe NewW HQ

b iN PHIiLLY, OPENS!

(HOME sweeT HOME!)

2012 | « five BeLOW GO€eS PUBLIC! :
= iP° wasbaa: F1vE) w e OPEN 150 STOREeS!
)

e NEW SHiPCENTER OPENS iN Ga

" e ANNUAL SaLesS ReacCH ssoom! o Ne_aRLY $23 MiLLi(_)I\! iN I?ONaTiONS

(11w owe pay!)

2014 = e OPEN 1,000TH STORE; iN 38 sSTaTes!
= » JOEL aNDEeRSON iS NameD ceo \ 2020 | « NeW SHIPCENTER OPENS iN Texas
TAKiNG Five BeLOW TO THe — S
e LAUNCH Five BEYOND

NEXT LevVelL
e LAUNCH COLLABORATION WiTH BUGHQA
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five COMPETITiVe Dif fFeREeNTIiaTORS

HANDPICKED,
TREND-RIGHT,
WOW PRODUCTS

DiSCiPLINED
HiGH GROWTH

exXTReMe
vaLue

fUN, ONe-Of-a-KiND
SHOPPING €XPEeRieNce

LED BY a HIiGHLY EXPERi€NCED MaNaGEMENT TeaMV

7 five BELW



TWEEN & TeEeN-fFOCUSED
WiTH BROQD CUSTOMER aPPeadlL

-DI

TARGET CUSTOMERS

Millennial / Gen X
8-14 yr r olds 24-44 yr olds

Girls & Boys Parents

8 five BELW




BROAD dPPE€dL aCROSS INCOMES
WITH HiGH DWELL Time

aAVeRaGe HHi: ~$73,000

| cvsTomers
| SHOP FREAQVENTLY!

\\\
10X/ vear

0 - $49,999 PURCHase
~060 items/ year

$100,000+

SPEND

~$150/ vear

7%

$50,000 - $74,999 :10-:15 @I

HiGH aVeRaGe DWELL TiMe:
20 MiNUTeS

source: march 2021 third party consumer study

o five BELW



TREND-RIGHT “WOW” PRODUCTS aT GReart
vaLue daCROSS 8 awesoMeé WORLDS

PdARI1Y,

five BEPW



1,020 STORES iN 38 STAQTEeS aT THEe ©€ND Of 2020

1T STATE iN 2002

20022011 JERTT: 192
+52 | 244
+60 | 304
+62 | 366
+71 - 437
+85 | 522
+103 | 625
+125 750
+150 | 900

open distribution centers in Pedricktown, NJ, Olive Branch, MS, Forsyth, GA, and Conroe, TX
© ecomm fulfillment center in Fairfield, OH. +120 1,020
(1) 5-year store count CAGR (compound annual growth rate) ba®es %o e -

N " five BE'W




GROWTH LE€D BY
€XPERI€ENCED LEaDEeRSHIP

12

EXECVTIVE

TOM verrios
JOEL suweeson
KEWN zu.

ERIC seecree
MICHAEL romsnce

TYDY weeniavsee
GEOROGE v

ROLE YEAR JOINED

Chairman & Co-Founder Co-founded 2002

" President
- & Chief Executive Officer

Chief Financial Officer
& Treasurer

- Chief Administrative

~ Officer

Chief Merchandising
Officer

- Chief Experience Officer

EVP, Retail Operations

EXPERIENCE

Zany Brainy,
Caldor/May Company

Walmart, Lenox,
Toys ‘R Us

Urban Outfitters,
Eagle’s Eye

Ascena Retail Group,
Charming Shoppes

Patriarch Partners,
Toys ‘R Us, Lenox,
Linens N Things, Macy’s

Domino’s Pizza, Target,
G ETELET R

Dick’s Sporting Goods,
Office Depot, Home Depot

five BELW






THE
PURPOSE-DRIVEN VadLU€ RETAILEeR
FOR TWEENS + TEENS AND BEYOND

five BEPW

KNOWS Lif€ iS WaY BeTTeR WHEN YOU’'RE fRE€€ TO

LET GO & HAVE FUN

iN aN AMAZIN_(_S_I:IXPERIENCE

fiLLeD WiTH

UNLIMITEB POSSIBILITIES S ES'
YOU CaN aLways say

E

five BELW




five BEP'W DNa:
OUR DEEPLY HELD VaLues aND BEeLiefS

THEFIVE@ BEICW way

we are AN ADOPTED FAMILY. one who
and leans in to

UNLEeaSH YOUR

WOW OUR PAQSSION.

support each other and our business. in this family, CUSTOMERS. five below is lice a team of
H r is everything. ever ns
we VALVE EVERY INDbIVIDUAL for their Hesiaion we make beyéi:.s%n: Y :;z'z,f'fga’is;ﬁ:i:'-’%'ﬂi?é?aunas
= - - ends wi em in mind. we do riences
uniqueness and potential. we know fiVe BELLW morethan they expect and toform one incredibi taam
= create an awesome exX| erience - \' ue”.
is strongest when our teams REFLECT THE DIVERSITY they won't find anywhere else. 0 o ang ail oo anout what

make a difference,

of the communities we serve and our crew members

can bring their WHOLE AVTHENTIC SELF to work,
do what they do best, feel that they 72vLy BELOWG HOSTaGe.
and grow every single day. Were o A e se bo froe as it can

be for teens and tweens. when we
pile up the pennies, w_e’re able to
wow our customers with the most
incredible must-haves and gotta-gets
for *5 and below.

HOLD THE PENNY

.3
Vi !

17
L/ 4% «G\'u, i
v ‘ | w )

\g{(.
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We DELIVER OUR PURPOSE WiTH PEOPLE!
)ﬂWELCOME TO FIVE IELOW!J

LET GO & |
HAVE FUN!

}THE WOWTOWN CREW! |
/

in our offices
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ITED POSSIBLITIES DRIVEN BY

THEe NeWeST, COOLeST STUff

UNLI

ON-TREND

STUff
(RELeVaNCY)

five BELW
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aN aMaziNG,
fUN eXPEeRiéNce

18

| NO ONE ELSE DOES
WHAT WE DO (N A

| 9,000 sa.FT. sToRE!

unique and engaging
in-store atmosphere

fun and dynamic with
friendly “wow crews”
and upbeat music

easy-to-navigate
with vibrant signs and
low sightlines across
the store

products are extreme
*1-°5 value, plus some
incredible finds that
go beyond $5!

five BELW



STAYING RELEVANT WiTH INNOvVaTio

ASSOCIATE
| ASSISTED
| SELF CHECKOVT

FAST + EASY!

E-SPORTS
PILOT

S ~

19 five BELW



OUR CUSTOMERS  US aND say

“You can’t take me into Five
Below and expect me not to
spend money. It’s just not that
simple.” Maria

“Is there really ANYPLACE else
you need to go find

” Ken

“All the finer things in life. Great
affordable accessories alllll the
time!!!

ratheruniquepro

“l1 go to 5 below every single
Friday ” chambiedolansz

“lowkey highkey five below
is my favorite store...”
harpertheblonderat

FoLLOW vs!

20

™

“If you can’t afford trendy
stuff come to Five Below.
#foryou #4u #vsco”
vsco_girl_123

TikTok

five BELW






LOCQATED iN HiGH TRAffiC CeNTeRS

@ Five Below visit was
TARGET planned as the first stop in
the shopping center’

\

DSW Five Below visit
EEEEEEEEEEEEEEEEEEEEEE came after another
stop in the center”
KOHLS iCOSS

e currently lease all store locations. * average 9,000 sq. ft. per store.

* majority 10-year initial terms with options to extend.

*source: march 2021 3rd party consumer study
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PROVEN SUCCESS

* Washington D.C.

* New York, NY
* Chicago, IL

*designated market area

23

dCROSS DIVERSE MARKETS

g
g o
- B
.1-
L[

* Pasadena, TX
(Houston DMAY)

* Redlands, CA
* Roseville, Mi

* Greenshoro, NC

* London, KY
* Tupelo, MS
* San Angelo, TX

five BELW



BEST iN CLaSS NeW STORE METRIiCS"”
averzcesone  ~S450K

LOW

averaGe net o 300K
iINVeSTMEeNT®
$1,950 $1,986 $2,136
24% 24% 24%
sales
. 4-wall
store
EBITDA
dollars in
20 i 2017 2018 thousands

(1) average year-one economics include results for first full 12 months, for stores opened during the fiscal year
(2) excludes distribution, buying and pre-opening costs
(3) includes store build out (net of tenant allowances), inventory (net of payables) and cash pre-opening expenses (marketing, labor, utilities)

NOTE: due to the temporary chainwide shutdown as a result of the COVID-19 pandemic, the first full 12 months of results for the 2019 and 2020 classes are
incomplete and are not comparable to prior classes.

% five BEI°W



CONSISTENT STOR€C PERfORMaANCeE
dCROSS fLeeT iN FY 2019

BY REGION?
2,394 2,300
2,193 2,172 2o 2,226 AT 2,189 2,230 2,188

New England Upstate NY Metro Philly Metro Balt/DC Rust Belt Midwest Eastern Southeast Florida Texas California Grand Total
(36) N(Y3/7I;A (53) (60) (54) (99) (108) Sez(az%ard (60) (62) (99) (33) (748)

BY CLaSS®

2,226 2,236 2,214
I 2,139 2,104 I196 I I I i 2,185 2,169 2,094 2,188

20022006  2007-2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 grand total
(49) (50) (40) (51) (52) (62) (62) (74) (86) (104) (126) (748)
- ©
25 (1) Fiscal year 2020 was impacted by the temporary chainwide shutdown due to the COVID-19 pandemic flve BE LOW

(2) Includes stores open as of YE 2018 except for two existing stores that were closed for an extended period in 2019.






2015 2016 2017 2018 2019 . 2020

DiSCIiPLINED aND PROfiTaBLe GROWTH_

OPERATING
iNCOMEe

doIIars in m|II|ons
1) compound annual growth rate for pre-pandemic years 2014-2019. 2014 includes adjusted results.
(2) the results for 2020 were impacted by the temporary store closures due to the COVID-19 pandemic.

27 five BELW



OVER a DeCabDe Of POSITiVe aNNUaL COMPS

2015 2016 2017 2018 2019 H2'20"
+13.5%

comp

avg. transaction +1.8% -0.4% +5.8% +0.8% -0.5% ~-5%
avg. ticket +1.6% +2.4% +0.7% +3.1% +1.1% ~+20%
store count (ye) 437 522 625 750 900 1,020

i | § PRODUCT WORLDS DRIVE

2008 8 +5.8%
Bl o | i FLEXIBILITY + RELEVANCY!
| 2010 [IEEVCRREETY
192 | +7.9%
m_ 244 +1.1%
m- 300 Jo g o2 (1) reported comparable sales for the year of -5.5% were impacted by the temporary
m <F 134% store closures due to the COVID-19 pandemic.

28 ' five BELW



STRONG BUSINEeSS MODEL DRiVeS SeLf-fUNDeD GROWTH

STRONG CaSH POSITION”
$409

carPex”

\NCLUDES
l”CLUDEs NEW pC
NEW DC .
\ $212
$200
l”CLVDEf
NEW DC

INCLUDES NEW
HOME OFFICE

2016 2017  2018®  2019% 2020

‘st F corporate/IT systems
. stores . distribution & infrastracture

* modest capital expenditures for stores

* strong free cash flow generation

2016 2017 2018 2019 2020

e debt free

dollars in millions.
(1) gross capital expenditures, excluding tenant allowances
(2) cash and short-term investments at EQY
3
4
)

N BRI

29 2020 includes $43M for TX DC and $45M for AZ DC opening in 2021

2018 includes portion of SE DC under distribution, and POS rollout under stores
2019 includes $55M for TX DC opening in 2020 and $49M for SE DC opened in 2019.

» $225M line of credit & room to increase

five BELW






STRAQTE€GIC GROWTH PRIORITieS

1

GROW OUR STORE BAS€ -
OUR LARGEST GROWTH DRIVER

2 REINVEeST iN
“WOW” MERCHaANDiIS€

INCRE€aSse
BRdND
AWARENESS

3

scdLe

4

BUILD OUR T€aQM
& CULTURE

o

31

SYSTEeMS &
INFRASTRUCTURE

five BELW



1 - GROW OUR STORE BaSe

2,500+
PLAN T8
comas%f‘eugs :
ALMOST
HALF wWAY
THERE!

2021
sTares

2012 2016 2021 potential @
atIPO YE YE

e continued focus on densifying existing markets

» largest states planned to be CA, TX, FL, NY and PA

(1) management store count potential estimates in the U.S. based on third party studies.

32 five BELW



2 - ReINVeST iN “WOW” MeRCHaANDiIS€e

TREND-DRiVEN MERCHANDiSING TeaM

ONGOING REINVESTMENT iN PRODUCTS

3 _ | GLOBaL SOURCING WiTH OVER 800 VeNDORS|
i LOW-COST OPERATING PHILOSOPHY |

BALLS SHIP DEFLATED
WITHOVT PACKAGING

(we DoN'T sHIP AR, SO You SAVEY

R five BEI°W




2 - ReINVeST iN “WOW” MeRCHaANDiIS€e

34

-

BENEFITS |
OF SCALE! |

wifi drone with camera!
amazing for $10

micro r/c quadcopter!
whoa $5

exclusive marvel®
flying figure
yep, just $5

infrared helicopter
still just $5

r/c car just $5 &

2012 five BELW



3 - INCR€aS€ BRaAND aWARENEesSS

MOBiLEe DiGIiTAL TV SOCiaL
€-CONMMERCE ADVERTISING  aADVERTISING ABORATi

oof n -

N@ ;‘ f‘?{VoN“
# instacart '/t m R g

five BEPW



3 - INCR€aS€ BRaAND aWARENEesSS

Blo

- -* [ ] . - . - -~ ¥ = W - . -~ -

a ) L | SO Y€« "4:”'1,3.. |

s el e el Cel ey tenwaten g Vi
. a ..l o .,.l..l |
RY = » B Ad A \V A |
| " — .‘ \ * 4‘ .. f

| @ ™ a @ ® \ N /70)
a 0" d B "‘ s ‘(. \J.. |
Py '..'_ .--.._'..:.I...;..".’ [ g ] [ |
A/ IO A ANAIAA S -~ |
o ML\ T e | ., o b E P w, P, ‘.:‘ o 4
v W ! ".."-'.' :.—.‘..-.\ -':‘-:‘-.).... u
e 20 e P 84 %0.%0.%0,. 20,00, ", 4

62%
60%

28 stores 158 stores 105 stores 186 stores 554 stores

*aided brand awareness. source: march 2021 3rd party consumer study
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4 - SCALE SYSTeMS & iNFRASTRUCTURE

iNDIQNAPOLiS, il DC

> opening in 2022
l /
. . 3 PEDRICKTOWN, NJ
L — b DC opened 2015
BUCKeEYe, aZ DC . ‘

Ye, FORSYTH, Ga
opening in 2021 DC opened 2019

OLiVe BRANCH, MS
DC opened 2013

CONROE, TX
DC opened 2020
*ecomm fulfillment center in OH acquired in 2019.

37 five BELW



5 -BUILD OUR T€aM & CULTURE

CREATE AN AWESOME
EXPERIEMNCE TO DELIVER
LONG-TERM GROUITH!

 attain and retain
top-tier leaders
throughout the company

* build field organization
for sustained growth

38

dlLL Of THiS COMBiINED MaKes UP THEe AMAZING, iNSPiRING, 2ND DOWNRIGHT fUN five BeLOW DNa!

five BELW



five BELW iS a UNiQUe
iNVGSTMeNT OPPORTUNITY

LeaD|NG HiGH GROWTH vaLue ReTaiLeR
M:NG RUNWAY fOR UNIT GROWTH
E{::ompemne New STORE MODeL

CONSiSTeNT PERfORMaNCeE

Er:eNef iTS fROM ScaLe

30 five BELW



LET GO &
HAVE FUN!




