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higher tax rate

investment in user acquisition for our mobile launches



● We’re entering FY23 from a position of strength. We’re experiencing strong engagement across our live 
services, have great early indicators for our mobile launches, see continued momentum in our annual sports 
titles, and have a strong slate of console titles scheduled for the second half.

● But we are seeing headwinds from FX relative to the rates we experienced in FY22.

●

● Lastly, we’ve increased the management tax rate used by our long-term model from 18% to 19%, primarily due 
to U.S. tax rules published in January.

●
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