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CHINA

SCALING FOR
GROWTH

3,600 150

STORES CITIES

M 50,000

CUSTOMERS PARTNERS
PER WEEK




PURPOSE-DRIVEN CHINA GROWTH AGENDA

STRATEGIC INITIATIVES
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THIRD PLACE

600

STORES PER YEAR
THROUGH 2022

6,000

STORES

230

CITIES




CHINA COFFEE MARKET

— 01
‘ “:” ‘ EXPECTED TO GROW
+45%
THIRD PLACE 20

$7.5B
$4.5B
$1.5B

2012 2017 2022




BEST-IN-CLASS NEW STORE PERFORMANCE

=91

LI FY17 AGE CLASS
THIRD PLACE

Average Unit Cash
Volume Margin

$O0.6M 37%
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ADDRESSABLE POPULATION AND SALES PER CAPITA

. Population per store —@— Sales per capita (USD)

Suzhou Hangzhou Shanghai

Ningbo Nanjing  Beijing

Wuhan Guangzhou Shenzhen

Tianjin Xi’an Chengdu Wuxi
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OUR EXPANSION

First—-mover advantage

Prime real estate

Rapid development
of new store formats

GROWTH METRICS

Total revenue growth
80% driven by new stores

Total transactions
Double-digit growth
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NEW STORE OPENINGS

STARBUCKS COFgg
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CUPS PER CAPITA PER YEAR

300

COFFEE CONSUMPTION l;/

CHINA USA

Source: Euromonitor 2016
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INTRODUCING

STARBUCKS
DELIVERS
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FOURTH PLACE

STARBUCKS DELIVERS

Splash-proof Lids

Tamper-proof
Packaging Seals

Specially-designed
Delivery Containers

Unique Order
Fulfillment Algorithm

Dedicated Riders




FOURTH PLACE

STAR KITCHENS
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FOURTH PLACE

STARBUCKS DELIVERS

Beijing
Shanghai

SEPTEMBER 2018
150

STORES

2

CITIES



FOURTH PLACE

STARBUCKS DELIVERS

Shenzhen
Suzhou
Tianjin
Wuhan

Wuxi
Xian
Zhengzhou

Beijing
Shanghai
Changsha
Chengdu

Chongqing
Dongguan
Guangzhou
Hangzhou
Nanjing
Ningbo

NOVEMBER 2018

1,100
STORES
17
CITIES
=
LT 2



FOURTH PLACE

STARBUCKS DELIVERS

Fuzhou
Hefei
Jinan
Jinhua
Kunming
Nanchang
Qingdao
Quanzhou
Wenzhou
Xiamen

Shenzhen
Suzhou
Tianjin
Wuhan

Wuxi
Xian
Zhengzhou
Changzhou
Dalian
Foshan

Beijing
Shanghai
Changsha
Chengdu

Chongqing
Dongguan
Guangzhou
Hangzhou
Nanjing
Ningbo

DECEMBER 2018
2,000

STORES
30
CITIES
=
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FOURTH PLACE

VIRTUAL STORE
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STARBUCKS
SUPER BRAND
DAY

December 14, 2018




STARBUCKS REWARDS
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FROM TO

D
= . Purchase Free
— How to Join Required ) Registration
FOURTH PLACE o
How to Register Starbucks App ) ATirbaUI;:a ;pgs’
STARBUCKS REWARDS
Where to In-Stores ) Delivery, Future
Earn Stars App Platforms
Membership
1 Scan,
STLRBUCKS App & Payment ) Earn Stars Faster
REWARDS Using 2 Scans
EZF 8% S
Free Rewards * 10 Visits ) O Stars
F B AN
Reward Options * Beverage ) Be\F’ggzge’

AZEEE SRERIN

EERNS BTILEFE




se5aas

L]
N aRsgRy

Ll oL L Ll Ll 2

el i -

-y

| e gy e
e
e pedr =
. -

i

e e

i~

UL
-

- \\\\ \\&.*_\_.;_\.\.:._.u”s . i | |
LA Z i b 1NA L — " ‘ | [ L /»w_/.s \ /,
: | i IR

LR T

')

- o. )-

. /.
5

] ‘ 0, %

L —_——; 3 :

8 : ; - > -8 R
o ,r.‘i’,. ,‘41‘\ d B M, L -

10 S AT

O -
L ey B

EAST CHINA

_.
i
|

I B . ya 4
=T e mta S

7k . F .
e St S [ —
T et
S -
> ;,A._“: %%
.:..v_ L ;
- ¥y L o5
o W S
3 - .




<l
u_m.;;% !

mw

i T i ‘

ducsliilin] 4!, |

i

>

;
il
.

l!\

s

el

Wl |

<C
<
1
O
—
V)
<
LLl



AT HOME AND AWAY
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AT HOME AND AWAY

$1.2B

RTD ANNUALLY

DOUBLE —

DIGITS

RTD OVER THE
NEXT 5 YEARS
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AT HOME AND AWAY

RTD OVER THE ey an
NEXT b YEARS DELE VI ty

125,000

POINTS OF ‘ Y
DISTRIBUTION

PRESSO

200M

SERVINGS

ANNUALLY ESIND0UBBESHOT

£ BN f5EE"

STA CKS

JOUBLEESHOT

£ B5E0R "

by nhn fHE A4 0 S22 .99




CHINA

S1B
AT HOME
OPPORTUNITY -
70% ‘;
NESTLE N J
MARKET SHARE <

SOURCE: Euromonitor, Feb 2018, Retail Value Sales




GLOBAL
COFFEE ALLIANCE

Nestie




GLOBAL COFFEE ALLIANCE
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GLOBAL COFFEE ALLIANCE




GLOBAL COFFEE ALLIANCE
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GLOBAL COFFEE ALLIANCE

GROW
share of Starbucks
capsules on Nespresso and
Dolce Gusto platforms

ACCELERATE
leadership position
In North America

EXPAND
International presence
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STARBUCKS®
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