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EVOLVING DAYPARTS

CUSTOMERS’ NEED STATES
ARE TRANSITIONING INTO
MORE OCCASIONS
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EVOLVING DAYPARTS
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CUSTOMERS’ NEED STATES

ARE TRANSITIONING INTO
MORE OCCASIONS FUTURE STATE
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ASPIRATIONAL MIDDLE CLASS SPENDING MORE

DAYS/MONTH
MILLENNIALS GO OUT

e /.4 12.6

83%

GO OUT TO EAT SPEND MORE
MORE THAN NORTH CHINA ON TRAVEL
4X PER WEEK AMERICA THAN A YEAR AGO
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Source: Daxue Consulting, Hong
Airbnb Millennials study: Travel more
important than saving fora home .
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BOTTLED FRAPPUCCINO RESULTS TO DATE
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50,000

POINTS OF
DISTRIBUTION

200

CITIES

40M

SERVINGS®

STARsuCKS* o =Y
Y i ‘e 3
*

e ,
‘ ~v.:l
: * . Lo + 2
.. ¥ : TARBUCKS® , .
2 B I e = i
: \ e i)
, W F HeE
q / \ F WA T
R-’ -\‘f\ =
. . z i
SRR 28188 " 2 \ |
- - o . (.

/\ —_— Bam: 28187

e v—

*IN LAST 20 MONTHS




BOTTLED FRAPPUCCINO RESULTS TO DATE

3X

more

MARKET
SHARE

than previous
import business
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CHILLED CUP

COMING
JUNE 12™




HOW TO ENJOY STARBUCKS CHILLED CUP

O & O O

SHAKE REMOVE INSERT SIP AND
STRAW STRAW ENJOY

N\ CAFFE IN THE TOP
® | ATTE
IITE 5%
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WHAT'S NEXT
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CHANNEL OPPORTUNITY IN CHINA

RAVGJAINE
CONSUMER BASE

GROWING RETAIL

BUSINESS

MODERNIZING

RADE ENVIRONMEN
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