
January 9, 2020

SYNNEX Announces Spin-Off of Concentrix 
Creates Two Industry Leading Public Companies

Investor Presentation



1

Safe Harbor Statement

Statements in this presentation regarding SYNNEX Corporation which are not historical facts may be forward-looking statements within the meaning of 

Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. These forward-looking statements may be identified by 

terms such as believe, expect, may, will, provide, could and should and the negative of these terms or other similar expressions. These forward-looking 

statements include, but are not limited to, statements regarding the purpose, methodology, effects, timing and tax-free nature of the spin-off of Concentrix; 

the belief that the transaction creates substantial value for all stakeholders; the number of shares to be issued as part of the transaction; one-time costs and 

other financial implications related to the transaction; SYNNEX’ business strategy, leverage and liquidity, capital allocation strategy and top priorities, growth, 

dividend policy, and share repurchase program; SYNNEX’ leverage entering 2020; SYNNEX’ positioning to deliver long-term value; Concentrix’ positioning to 

drive sustainable and profitable growth; market forecasts and opportunities for Concentrix beyond CRM BPO; Concentrix capital allocation top priorities 

including regarding M&A, leverage and cash flow generation; and Concentrix’ positioning to deliver long-term value including regarding revenue growth and 

margin expansion. 

These forward-looking statements involve substantial risks and uncertainties that could cause actual results to differ materially from those expressed or 

implied by such statements. Risks and uncertainties include, among other things, risks related to the satisfaction of closing conditions in the anticipated 

timeframe or at all; risks related to the ability to realize the anticipated benefits of the transaction; disruption from the transaction making it more difficult to 

maintain business, contractual and operational relationships; the unfavorable outcome of any legal proceedings that have been or may be instituted against 

SYNNEX or Concentrix; the ability to retain key personnel; negative effects of the transaction announcement or the consummation of the proposed spin-off 

on the market price of the capital stock of SYNNEX or Concentrix; significant transaction costs, fees, expenses and charges; unknown liabilities; the risk of 

litigation and/or regulatory actions related to the transaction; transaction-related financings; other business effects; future exchange and interest rates; 

changes in laws, regulations, and policies; and competitive developments. Please refer to the documents filed with the Securities and Exchange Commission, 

specifically SYNNEX’ most recent Form 10-K, for information on risk factors that could cause actual results to differ materially from those discussed in these 

forward-looking statements. Statements included in this presentation are based upon information known to SYNNEX as of the date of presentation and 

SYNNEX assumes no obligation to update information contained in this presentation. 
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Two Industry Leading Companies Poised for Continued Success

(1) Non-GAAP measure. See the Appendix for definitions of non-GAAP measures and reconciliation of such measures to GAAP.

(2) Estimated Americas Distribution market size, per NPD and internal management estimates.

(3) Free cash flow is a non-GAAP figure defined as cash flow from operations less capex.

(4) 2018 global CX market size per Everest CXM annual report 2019.

Top 3

Americas + Japan Distribution 

Company

Top 2

Global CX Solutions

Company

400+
OEMs and 

Partners

$80B+
Total 

Addressable

Market(2)

25K+
Resellers and 

Solutions Providers

$19.1B
FY19 

Revenue

$564M
FY19 Non-GAAP

Operating profit(1)

3.0%
FY19 Non-GAAP

Operating margin(1)

$4.7B
FY19 

Revenue

$531M
FY19 Non-GAAP

Operating profit(1)

11.3%
FY19 Non-GAAP

Operating margin(1)

~$340M
FY19

Free Cash 

Flow(3)

~$85B
Total 

Addressable

Market(4)

50+
Disruptor

Clients

125
Global Fortune 

2000 Clients

4
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Two Great Companies with Significant Market Opportunities

Today’s Announcement Furthers Our Commitment to Value Creation

▪ Both companies at 

meaningful scale, running 

efficiently and have 

considerable competitive 

advantages

Operational

▪ Tailored governance and 

management; alignment of 

performance and incentives

▪ Operations in-line with core 

businesses and culture

Why Now?

Rationale

▪ Capitalize on substantial 

market opportunities in each 

business for long-term 

growth

Strategic

▪ Differentiated customer 

requirements and market 

dynamics

▪ Dedicated investments in 

core businesses

▪ Separation creates two 

different and compelling 

investment opportunities

Financial

▪ Optimized capital structure 

and allocation

▪ Simplified story: opportunity 

for investors to fairly value 

businesses
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Creating Substantial Value for All Stakeholders

Customers and Partners

▪ Allows each company to invest in 

and respond to evolving customer 

and partner needs

▪ Benefit from expanded capability 

set and ongoing refinement of 

services

Shareholders

▪ Clear, unique and compelling 

investment thesis

▪ Benefit from independent 

operating structure to maximize 

long-term strategic and financial 

success

Associates

▪ Simplified and targeted 

messaging; distinct company 

brand and identity

▪ Enhanced alignment of 

performance and incentives

Consistent with Entrepreneurial Culture and Strategy

Simplified, Focused Messaging and Brand Clarity for Each Business
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Transaction Overview

Transaction Structure
▪ Share distribution to SYNNEX shareholders

▪ Tax-free for SYNNEX and SYNNEX shareholders

Capital Structure

▪ Maintain good balance of leverage and liquidity for both companies

▪ Capital allocation strategy will remain returns-based for both companies

▪ Reinvest in the businesses to drive organic growth and continue to engage in M&A

▪ No change in dividend policy and share repurchase program

Timing
▪ Transaction is expected to be completed in the 2nd half of 2020, subject to market, regulatory and other customary 

closing conditions

Financial

Implications
▪ Expect to incur one-time costs related to the transaction during the periods preceding the closing

Closing

Considerations

▪ Final approval of the SYNNEX Board of Directors on detailed separation agreements

▪ Effectiveness of a Form 10 filing with the Securities and Exchange Commission

▪ Receipt of favorable opinion and/or rulings with respect to the tax-free nature of the transaction for federal income 

tax purposes
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Two Great Companies with Unique Strategies and Opportunities

(1) Non-GAAP measure. See the Appendix to this presentation for definitions of non-GAAP measures and reconciliation of such measures to GAAP.

(2) SYNNEX and Concentrix revenue based on FY19. 

▪ Top 3 Americas + Japan Distribution 

Company

▪ Deep-rooted vendor relationships with 

world’s leading and emerging OEMs

▪ One of the industry’s most robust product 

linecards and portfolio of services 

▪ Industry leading margins enhanced by 

high value services delivered efficiently 

across key geographies

▪ Scale Advantage: Meaningful scale 

differentiation to next closest peer, with 

market share gains closing gap

▪ Top 2 Global CX Solutions Company

▪ Long-lasting relationships with clients 

spanning average of 15 years

▪ Enables clients to address entirety of the 

customer journey through best-in-class 

and technology-infused offerings

▪ Global consistency, local intimacy

▪ Scale Advantage: Meaningful scale 

differentiation to next closest peer
52% 48%

FY19 Non-GAAP 

Operating Income
(1)

~$1.1B

Peer 1 Peer 2 Peer 3 Peer 4 Peer 5 Peer 6 Peer 7 Peer 8 Peer 9

$19.1B

~2.0x larger than 

the closest peer

(Revenue, $B)(2)

$4.7B
~1.8x larger than 

the closest peer

(Revenue, $B)(2)

Peer 1 Peer 2 Peer 3 Peer 4 Peer 5 Peer 6 Peer 7 Peer 8 Peer 9



Leading Distributor, Services and Integrated Solutions Company
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SYNNEX at a Glance

Key Highlights

Cloud Services:
SMB, mid-market, 

enterprise, hyperscale 

computing

Product Categories: 
IT systems, security, 

networking equipment, 

UCC, software, system 

components and 

integrated solutions, 

peripherals

400+
OEMs and 

Partners

25K+
Resellers and 

Solutions Providers

Products and Services Financial Profile

Market Leader
Americas and Japan

Annual Revenue(1,2) ($B)
(2016-2019 CAGR)

$12.5 

$19.1 

FY2016 FY2019

15.1% 

(1) Percentage reflects revenue CAGR from FY2016 to FY2019.

(2) FY2016 financials are not inclusive of Westcon-Comstor Americas acquisition.

(3) Non-GAAP measure. See the Appendix to this presentation for definitions of non-GAAP measures and reconciliation of such measures to GAAP.

2.6%

3.0%

FY2016 FY2019

Non-GAAP Operating Margin(3)

(Margin Expansion)

41bps

System 

Components 

and Integration

10%-14%

Peripherals

27%-31%

IT Systems
35%-39%

Software
4%-8%

Networking 

Equipment

14%-18% FY19
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Our Strategic Playbook

Drive Organic 

Growth
Linecard expansion, 

investments in Anything as a Service 

(“XaaS”) and cloud solutions, and 

increases in sales and product teams 

to further our services and offerings

Strategic

Acquisitions

Identify and integrate strategic 

profitable opportunities in 

cloud, security, software, 

integration and services

Relentless focus on core 

business, margin 

expansion and working 

capital efficiencies

Optimize Core 

Business
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Attractive Growth Profile in Large Core Market Further Advanced by 

Positive Channel Growth(1)

(1) More than 12 consecutive quarters of distribution channel revenue growth.  Based on US Distribution Channel revenue Growth Y-o-Y per NPD Group.

(2) Reflects 2019E, IDC Quarterly Unified Communications & Collaboration Qview Q2, 2019 Release as of September 2019.

(3) Reflects 2019E, IDC Worldwide Black Book as of October 2019.

(4) Reflects 2019E, IDC Worldwide Black Book 3rd Platform Edition as of October 2019.

(5) Estimated Americas Distribution market size, per NPD and internal management estimates.

(6) Reflects FY2019 revenue. 

Americas Technology Distribution Market

$80B+(5)

Synnex

2.5 X 6
$19.1B(6)

End Markets

$944B
(19-23 CAGR: ~8%)

UCC
(2)

$21B

IT Security(3,4)

$43B

Network 

Equipment
(3)

$52B

Peripherals
(3)

$68B

Software
(3)

$590B

IT Systems
(3)

$171B
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Critical Positioning at Intersection of Vendors and Customers

Strong Vendor Relationships

400+
Vendor 

Relationships

SYNNEX Value and Volume Hybrid Structure

Enables partners to leverage our range of 

solutions to grow their business

Value-Add

Design Services

Assembly and Test

Professional Services
(UCC, Network, Security, Servers)

Specialty

Niche – Targeted Markets

Partner Enablement 
(XaaS, SW, Wholesale, 

Strategic Procurement)

Volume

Supply Chain Efficiencies

Tech Support

Inventory Management

Financing Program
(Consumer, Commercial)

SMB

29-35%

Public Sector

21-25%

Consumer

7-13%

Enterprise

30-38%

25,000+
Resellers & 

Solutions 

Providers
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Top Priorities

Shareholder 

Returns

Investments in 

New Markets

Investments in 

Core Business

Strategic 

M&A

SYNNEX Capital Allocation

CapEx
▪ Disciplined CapEx spend

▪ Investment in linecard, XaaS and cloud to drive organic growth 

M&A
▪ Selective and disciplined M&A approach

▪ Concentrate on transactions that enhance ROIC vs. WACC

Dividends ▪ 6 consecutive years of increasing dividends

Leverage   
▪ Strong balance sheet to ensure strategic flexibility

▪ Currently at ~2.4x
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SYNNEX is Strategically Positioned to Deliver Long-term Value

Strong Financial Profile
Superior profitability and improving margins4

$19.1B
FY19 

Revenue

$564M
FY19 Non-GAAP

Operating profit(2)

3.0%
FY19 Non-GAAP

Operating margin(2)

Experienced Management
Long-tenured management team5 Top 10 with 220+ years of service with SYNNEX

Best-in-Class Tech Distribution Company with a Proven Track Record of Success

Deep Relationships
Deep vendor relationships with proven track record of delivering 

end-to-end solutions and consistent growth for our partners 
2

30K+
Tech Products

Distributed

400+
OEMs and 

Partners

25K+
Resellers and 

Solutions Providers

(1) Estimated Americas Distribution market size, per NPD and internal management estimates.

(2) Non-GAAP measure. See the Appendix to this presentation for definitions of non-GAAP measures and reconciliation of such measures to GAAP.

Scale
Meaningful scale provides cost benefits to customers and attracts the 

world’s largest OEMs
1

Global Reach
Americas, Japan and

Rest of markets 

with partnership

$80B+
Total Addressable

Market Size(1)

Top 3
Americas + Japan

Distributor

Industry Leader
Leading distributor in high-growth end markets such as data 

centers, hyper-converged infrastructure, security, analytics and cloud
3

Value and Volume 

Hybrid Structure

Leadership 

Position
in Markets Served

Blue-Chip OEM Partners



Leading Global CX Solutions Company
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Concentrix at a Glance

Key Highlights

40+ countries across

6 continents

Key End Markets

Unparalleled
ability to deliver 

exceptional services globally

15
years average

client tenure

70
industry awards 

2019 YTD

70+
languages

Exceptional
technology, digital 

and analytics expertise

Top 2
Global CX 

solutions provider

360o

customer full 

lifecycle services

(1) Percentage reflects revenue CAGR from 2016 to 2019.

(2) 2016 financials are not inclusive of Convergys acquisition.

(3) Non-GAAP measure. See the Appendix to this presentation for definitions of non-GAAP measures and reconciliation of such measures to GAAP.

Financial Profile

$1.6 

$4.7 

FY2016 FY2019

43.7%

8.3%

11.3%

FY2016 FY2019

302bps

Non-GAAP Operating Margin(3)

(Margin Expansion)

Annual Revenue(1,2) ($B)
(2016-2019 CAGR)

Automotive

Media & 
Communications

Healthcare

Retail &
e-Commerce

Technology & 
Consumer Electronics

Travel &
Transportation

Energy & Public 
Sector 

Banking, Financial 
Services & Insurance
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Deep Client 

Relationships

▪ Focus on Fortune 2000 

and Disruptors; clients 

want fewer vendors with 

deeper relationships

▪ Cross-selling and 

upselling existing clients

Technology 

Innovation

▪ Concentrix proprietary 

platforms, IPs, 

applications and solutions

▪ Continued investments 

across emerging 

technologies

Geographic 

Footprint

▪ Global consistency with 

local intimacy

▪ Broad international reach

M&A 

Platform

▪ Leading industry 

consolidator

▪ Strong track record of 

successful execution and 

integration

Well Positioned to Drive Sustainable and Profitable Growth

Organic Inorganic

Leading Provider of Technology Infused Solutions that Elevate Customer Experience Globally
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Marketplace Opportunity Larger Than Just CRM BPO

Source: Everest, IDC, Gartner, HFS, Markets and Markets, company filings, and other industry research.

Note: $ amounts represent worldwide market size and percentages represent 5 year CAGR or current year growth, as available.

CRM BPO

$85B
RPA

$2B
37%

Analytics

$180B
17%

VOC

$8B
13%

Digital Services

$110B
13%

Back Office 

BPO

$85B
6.5%

Vertical BPO

$225B
4.5%

IoT

$620B
13%

Consulting

$190B
9%

AI

$28B
29%

Our addressable market today, consisting of: 

$85B Core market today

• Growing at a ~3-5% CAGR over the next 5 

years

• Overall CRM market $320B+, with only 

~25% outsourced today

Addressable market beyond CRM BPO: 

• Large market opportunity in other areas 

growing faster than our core market

• As our industry evolves we’re investing in 

new relevant markets

Top 10 players make up only ~35% of the 
Global CRM BPO Market

A

B

Marketplace continues to expand beyond CRM BPO
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Recognized as a Leader, Differentiated by Technology

Recognized as a Global Leader

Everest Group Contact Center Outsourcing (CCO) Services PEAK 

Matrix TM Assessment 2019

Conduit Global

Knoah SolutionsCGI
Hexaware

Infosys

CSS Corp

Firstsource

NTT DATA Qualfon

HCL

EXL

STARTEK & Aegis

WNS

Genpack

HGS
Tramscom

Tech Mahindra

iQor

Capita

VXI

Wipro

Atento
Alorica

Sykes
TTEC

TELUS International

Sitel
Webhelp

Teleperformance
Concentrix

Sutherland

Global Services

Aspirants

LeadersMajor Contenders

High

High

Low

Low
Vision & Capability

(Measures ability to deliver services successfully)

M
a
rk

e
t 

Im
p

a
c
t

(M
e
a
su

re
s 

im
p

a
ct

 c
re

a
te

d
 i
n

 t
h

e
 m

a
rk

e
t)

Leaders Major Contenders Aspirants Star Performers

Research Commentary
• 5th time as an Everest leader

• A star performer based on movement

• High buyer satisfaction scores

• A leader in market impact

Analyst Top Box Mentions 

Assessment for Capita, CGI, Conduit Global, and iQor excludes service provider input on this particular study, and are 

based on Everest Group estimates, which leverages our proprietary Transaction Intelligence (TI) database, service 

providers’ ongoing coverage, public disclosures, and buyers interactions. For these companies, Everest Group’s data for 

assessment may be less complete.

Everest Group (2019)

• “Concentrix emerged as a leader and star performer as a result of 

its strong growth, improved delivery coverage, and focus on innovation” 

• “Concentrix has built capabilities across multiple digital 

disciplines, including design thinking, CX consulting, RPA and 

automation, and advanced analytics“

- CCO PEAK, Everest Group

“Concentrix has one of the strongest stories we have heard from 

contact center service providers embracing the future As-a-Service 

economy”

- Contact Center Service Operations, HFS Research

• “Concentrix emerged as a leader because of its strong suite of 

analytics tools and partner vendors, focus on advanced analytics and 

artificial intelligence capabilities, and adoption of a consulting-led 

approach in engagements”

• “With a clear investment strategy and focus on innovation, 

Concentrix is well placed to help its clients with tailored analytics 

services and, more broadly, achieve their CX goals”

- CX Analytics PEAK, Everest Group
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Top Priorities

Investments 

in Technology

Concentrix Capital Allocation

Strategic 

M&A

Investments in 

Key Verticals

Shareholder

Return

CapEx
▪ Disciplined CapEx spend

▪ Investment in technology and digital capabilities to drive organic growth

M&A
▪ Strategic M&A approach focused on capabilities and tuck-in opportunities

▪ Concentrated on transactions that drive strong financial returns

Leverage   
▪ Maintain appropriate leverage to ensure financial flexibility

▪ Strong cash flow generation
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Concentrix is Well Positioned to Deliver Long-term Value

Expansion
Emerging growth 

markets

High-value, 

Tech-infused
Solutions

Synergies

Ramp-up
Convergys

~$85B
Core CRM BPO 

TAM

Top 2
Global CX 

Solutions Provider

Significant
Adjacent Market 

Opportunity

Next-gen
Customer 

Engagement

Proprietary
Platforms, IPs, 

Applications, Solutions

Full Lifecycle
Support 

and services

$4.7B
FY19 

Revenue

~$340M 
FY19 Free Cash 

Flow(1)

11.3% 
FY19 Non-GAAP

Operating margin

Top 10 with 140 years of service with Concentrix(2)

Proven Consolidator

CRM BPO

Leading CX Solutions provider with a global footprint and end-to-end technology infused offerings

Sustainable Margin Expansion
Strengthening margins with tech solutions 

and geographical expansion

Strong Revenue Growth
Strategic focus on expanding into high growth verticals

and rebalancing revenue portfolio

Best-in-Class Capabilities
End-to-end capabilities and deep domain expertise

Solid Financial Profile
Established track record of delivering strong financial results

Proven M&A Track Record
A history of turn-around acquisitions and growth

Experienced Leadership Team
Long-tenured management team

1

3

4

5

6

2

15+
Acquisitions 

since inception

(1) Free cash flow is a non-GAAP figure defined as cash flow from operations less capex.

(2) Includes service with acquired companies.



Mary Lai

SYNNEX Corporation

44201 Nobel Drive,

Fremont, CA 94538

510.668.8436

marylai@synnex.com

IR website: ir.synnex.com

Thank You



Appendix
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Non-GAAP Financial Measures and Metrics
Use of Non-GAAP Financial Measures

To supplement the financial results presented in accordance with GAAP, SYNNEX uses adjusted selling, general and administrative expenses, adjusted operating income, adjusted operating margin, adjusted earnings 

before interest, taxes, depreciation and amortization, non-GAAP net income attributable to SYNNEX Corporation, non-GAAP diluted earnings per share (“EPS), and adjusted return on invested capital, which are non-

GAAP financial measures that exclude the amortization of intangible assets, restructuring costs, acquisition-related and integration expenses and the related tax effects thereon. In fiscal year 2018, non-GAAP net income 

and non-GAAP diluted earnings per share also exclude the impact of an adjustment relating to the enactment of the Tax Cuts and Jobs Act of 2017. This adjustment includes a transition tax on accumulated overseas 

profits and the remeasurement of deferred tax assets and liabilities to the new U.S. tax rate. In fiscal year 2019, non-GAAP net income and non-GAAP diluted earnings per share also excludes gains upon the settlement 

of contingent consideration and a contingent gain related to the Westcon-Comstor Americas acquisition.

SYNNEX also uses free cash flow, which is cash flow from operating activities, reduced by purchases of property and equipment. SYNNEX uses free cash flow to conduct and evaluate its business because, although it is 

similar to cash flow from operations, SYNNEX believes it is a more conservative measure of cash flows since purchases of fixed assets are a necessary component of ongoing operations. Free cash flow reflects an 

additional way of viewing SYNNEX’ liquidity that, when viewed with its GAAP results, provides a more complete understanding of factors and trends affecting its cash flows. Free cash flow has limitations due to the fact 

that it does not represent the residual cash flow available for discretionary expenditures. For example, free cash flow does not incorporate payments for business acquisitions. Therefore, SYNNEX believes it is important 

to view free cash flow as a complement to its entire consolidated statements of cash flows.

SYNNEX management uses non-GAAP financial measures internally to understand, manage and evaluate the business, to establish operational goals, and in some cases for measuring performance for compensation 

purposes. These non-GAAP measures are intended to provide investors with an understanding of SYNNEX’ operational results and trends that more readily enable investors to analyze SYNNEX' base financial and 

operating performance and to facilitate period-to-period comparisons and analysis of operational trends, as well as for planning and forecasting in future periods. Management believes these non-GAAP financial 

measures are useful to investors in allowing for greater transparency with respect to supplemental information used by management in its financial and operational decision-making. As these non-GAAP measures are 

not calculated in accordance with GAAP, they may not necessarily be comparable to similarly titled measures employed by other companies. These non-GAAP financial measures should not be considered in isolation or 

as a substitute for the comparable GAAP measures, and should be read only in conjunction with the Company's consolidated financial statements prepared in accordance with GAAP. A reconciliation of SYNNEX’ GAAP 

financial information to non-GAAP financial measures used in this presentation are summarized below and set forth in the following slides.

Definition of Non-GAAP Financial Measures

Non-GAAP financial measures included in this presentation are:

• Adjusted operating income, which is operating income as adjusted to exclude acquisition-related and integration expenses, restructuring costs and the amortization of intangible assets.

• Adjusted operating margin, which is Adjusted operating income as defined above, divided by Revenue.

• Adjusted EBITDA, which is Adjusted operating income as defined above, plus depreciation.

• Free cash flow, which is cash flow from operating activities, less purchases of property and equipment.

Calculation on non-GAAP financial metrics

Non-GAAP financial metrics included in this presentation are:

• Debt to Adjusted EBITDA leverage ratio, which is total current and long-term borrowings, less book overdraft divided by the last twelve months Adjusted EBITDA as defined above.



26

SYNNEX Corporation

Reconciliation of GAAP to Non-GAAP Financial Measures

(currency in thousands)

(amounts may not add due to rounding)

Fiscal year ended November 30,

2016 2017 2018 2019

As adjusted(1) As adjusted(1)

Consolidated

Revenue 14,061,837$  16,742,345$  19,767,945$  23,757,293$  

Operating income 379,596        505,887        550,236        813,761        

Acquisition-related and integration expenses 10,393          4,781           45,132          71,454          

Restructuring costs 4,255           -               -               -               

Amortization of intangibles 55,490          79,181          124,332        210,481        

Adjusted operating income 449,734$      589,849$      719,700$      1,095,696$   

Depreciation 65,803          80,705          100,955        157,277        

Adjusted EBITDA 515,537$      670,554$      820,655$      1,252,973$   

Operating margin 2.70% 3.02% 2.78% 3.43%

Adjusted operating margin 3.20% 3.52% 3.64% 4.61%

Technology Solutions

Revenue 12,490,718$  14,767,830$  17,323,163$  19,069,970$  

Operating income 315,485        391,242        405,474        519,429        

Acquisition-related and integration expenses -               3,724           7,642           981              

Restructuring costs -               -               -               -               

Amortization of intangibles 2,657           14,929          50,007          43,875          

Adjusted operating income 318,142$      409,895$      463,123$      564,285$      

Operating margin 2.53% 2.65% 2.34% 2.72%

Adjusted operating margin 2.55% 2.78% 2.67% 2.96%

Concentrix

Revenue 1,587,736$   1,990,180$   2,463,151$   4,707,912$   

Operating income 63,877          114,623        144,761        294,332        

Acquisition-related and integration expenses 10,393          1,057           37,490          70,473          

Restructuring costs 4,255           -               -               -               

Amortization of intangibles 52,833          64,252          74,325          166,606        

Adjusted operating income 131,358$      179,932$      256,576$      531,411$      

Operating margin 4.02% 5.76% 5.88% 6.25%

Adjusted operating margin 8.27% 9.04% 10.42% 11.29%

(1) Amounts have been adjusted to reflect the adoption of Accounting Standards Update 2014-09, Revenue from Contracts 

with Customers (Topic 606), on a full retrospective basis.
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SYNNEX Corporation

Reconciliation of GAAP to Non-GAAP Financial Measures

(currency in thousands)

(amounts may not add due to rounding)

(continued)

Fiscal year ended 

November 30, 2019

Concentrix

Net cash provided by operating activities 449,736$                        

Purchases of property and equipment (111,122)                         

Free cash flow 338,614$                        

SYNNEX Corporation

Calculation of Financial Metrics

(currency in thousands)

(amounts may not add due to rounding)

Debt to Adjusted EBITDA leverage ratio As of November 30, 2019

Total borrowings, excluding book overdraft 3,014,152$                      

Trailing four quarters Adjusted EBITDA 1,252,973                        

Debt to Adjusted EBITDA leverage ratio 2.4x


