Groupon Partners with Ingresso to Bring More of the Biggest Names in
Entertainment to the Groupon Marketplace

Agreement enables Groupon to offer a more seamless mobile experience across Ingresso’s
supplier network

CHICAGO—Groupon (NASDAQ: GRPN) today announced a partnership with Ingresso, a
global ticketing distribution platform with access to some of the biggest names in entertainment
and leisure. The partnership enables Groupon to utilize the Ingresso technology
platform—allowing for a more seamless mobile experience across Ingresso’s supplier network.

“Working with Ingresso gives us the ability to leverage our huge presence on mobile to provide
the best possible experience for our customers and merchants,” said Brian Fields, Groupon’s
vice president and general manager of things to do. “As one of the biggest marketplaces for live
entertainment in North America, this partnership will enable us to bring even more choices to
the tens of millions of Groupon customers looking for fun things to do near them or where they
travel.”

Ingresso is owned by accesso, which provides revenue-driving virtual queuing technology and
innovative point-of-sale and ticketing software to top attractions around the world. Accesso’s
North American clients include: Six Flags, Cedar Fair, Palace Entertainment, oneworld and the
NFL Experience, among others.

The Groupon and Ingresso integration is expected to launch in the fourth quarter. Other
marketplace partnerships announced by Groupon include: GolfNow - tee times, Tickets.com -
tickets, Grubhub- food delivery, Viator - tours and activities, Park\Whiz - parking and
CourseHorse - local classes.

About Groupon
Groupon (NASDAQ: GRPN) is building the daily habit in local commerce, offering a vast mobile

and online marketplace where people discover and save on amazing things to do, see, eat and
buy. By enabling real-time commerce across local businesses, travel destinations, consumer
products and live events, shoppers can find the best a city has to offer.

Groupon is redefining how small businesses attract and retain customers by providing them with
customizable and scalable marketing tools and services to profitably grow their businesses.

To download Groupon's top-rated mobile apps, visit www.groupon.com/mobile. To search for
great deals or subscribe to Groupon emails, visit www.groupon.com. To learn more about the
company’s merchant solutions and how to work with Groupon, visit
www.groupon.com/merchant.
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