


This presentation includes “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. These forward-looking statements may be identified by the use of terminology such 
as “believe,” “may,” “will,” “intend,” “expect,” “plan,” “anticipate,” “estimate,” “potential,” “continue,” “would,” “target,” or “project,” or other comparable terminology. All statements other than statements of historical 
fact could be deemed forward-looking, including any projections of product availability, growth and financial metrics and any statements regarding product roadmaps, strategies, plans or use cases. Although Alteryx 
believes that the expectations reflected in any of these forward-looking statements are reasonable, these expectations or any of the forward-looking statements could prove to be incorrect, and actual results or 
outcomes could differ materially from those projected or assumed in the forward-looking statements, including, but not limited to, as a result of: risks and uncertainties associated with the COVID-19 pandemic; our 
ability to manage our growth and the investments made to grow our business effectively; our history of losses; our ability to retain and expand our talent base, particularly our sales force and software engineers, and 
increase their productivity; our dependence on our software platform for substantially all of our revenue; our ability to attract new customers and retain and expand sales to existing customers; our ability to develop 
and release product and service enhancements and new products and services to respond to rapid technological change in a timely and cost-effective manner; intense and increasing competition in our market; the 
rate of growth in the market for analytics products and services; our ability to establish and maintain successful relationships with our channel partners; our dependence on technology and data licensed to us by third 
parties; risks associated with our international operations; our ability to develop, maintain, and enhance our brand and reputation cost effectively; litigation and related costs; security breaches; and other general 
market, political, economic and business conditions. Additionally, these forward-looking statements involve risk, uncertainties and assumptions, including those related to the impact of COVID-19 on our business and 
global economic conditions. Many of these assumptions relate to matters that are beyond our control and changing rapidly, including, but not limited to, the timeframes for and severity of the impact of COVID-19 on 
our customers’ purchasing decisions and the length of our sales cycles, particularly for customers in certain industries highly affected by the COVID-19 pandemic. Alteryx’s future financial condition and results of 
operations, as well as any forward-looking statements, are subject to risks and uncertainties, including but not limited to the factors set forth above, in Alteryx’s press releases, public statements and/or filings with the 
Securities and Exchange Commission, especially the “Risk Factors” section of Alteryx’s most recent Annual Report on Form 10-K. These documents and others containing important disclosures are available at 
www.sec.gov or in the “Investors” section of Alteryx’s website at www.alteryx.com. All forward-looking statements are made as of the date of this presentation and Alteryx assumes no obligation to update any such 
forward-looking statements.

This presentation also contains estimates and other statistical data made by independent parties and by us relating to market size and growth and other data about our industry. This data involves a number of
assumptions and limitations, and you are cautioned not to give undue weight to such estimates. In addition, projections, assumptions, and estimates of our future performance and the future performance of the 
markets in which we operate are necessarily subject to a high degree of uncertainty and risk. In addition to the financials presented in accordance with U.S. generally accepted accounting principles (GAAP), this 
presentation includes certain non-GAAP financial measures. The non-GAAP financial measures have limitations as analytical tools and you should not consider them in isolation or as a substitute for the most directly 
comparable financial measures prepared in accordance with GAAP. There are a number of limitations related to the use of these non-GAAP financial measures versus their nearest GAAP equivalents. Other companies, 
including companies in our industry, may calculate non-GAAP financial measures differently or may use other measures to evaluate their performance, all of which could reduce the usefulness of our non-GAAP 
financial measures as tools for comparison. We urge you to review the reconciliation of our non-GAAP financial measures to the most directly comparable GAAP financial measures set forth in the Appendix, and not 
to rely on any single financial measure to evaluate our business.

Any unreleased services or features referenced in this or other presentations, press releases or public statements are only intended to outline Alteryx’s general product direction. They are intended for information 
purposes only and may not be incorporated into any contract. This is not a commitment to deliver any material, code, or functionality (which may not be released on time or at all) and customers should not rely upon 
this presentation or any such statements to make purchasing decisions. The development, release, and timing of any features or functionality described for Alteryx’s products remains at the sole discretion of Alteryx. 
Alteryx, the Alteryx logo, Alteryx Designer, Alteryx Server, Alteryx Analytics Gallery, Alteryx Connect, Alteryx Promote, Alteryx Analytic Process Automation, Alteryx Intelligence Suite, Feature Labs, ClearStory Data, 
Semanta, Yhat, Alteryx ANZ and other registered or common law trade names, trademarks, or service marks of ours appearing in this presentation are our property. The presentation contains additional trade names, 
trademarks, and service marks of other companies, including, but not limited to, our customers, technology partners, and competitors, that are the property of their respective owners. We do not intend our use or 
display of other companies' trade names, trademarks, or service marks to imply a relationship with, or endorsement or sponsorship of us by, these other companies. 
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Elena Carr, Director of Investor Relations Opening Remarks 11:00 a.m. – 11:05 a.m.

Mark Anderson, Chief Executive Officer Company Update 11:05 a.m. – 11:15 a.m. 

Suresh Vittal, Chief Product Officer Product Overview 11:15a.m. – 11:30 p.m.

Kevin Rubin, Chief Financial Officer Financial Update 11:30 a.m. – 11:40  a.m.

Break 11:40 a.m. – 12:00 p.m.

Q&A session 12:00 p.m. – 12:45 p.m.



Mark Anderson
Chief Executive Officer
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1.4x
More likely to outperform1

23x
More likely to
acquire customers2

15x
More likely to deliver value2

1. Source: :McKinsey & Co.. 

2. Source: McKinsey Global Institute, Five Facts: How Customer Analytics Boost Customer Performance, July 2013

DATA DRIVES SUCCESS



Our Transformation
is Now
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Alteryx Mission

To enable every person

to transform data into 

a breakthrough
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$49B
High Growth Market 

Opportunity

$25B1

Information
Technology

$24B2

Line-of-Business

1 Gartner, Forecast Analysis: Enterprise Application Software, Worldwide, Analytics and Business Intelligence, January 2020. 

2 Internal estimate of the spend associated with 47 million spreadsheet users worldwide that worked on advanced data preparation and analytics in 2018 as provided in the April 2019 IDC Report (State of Analytics and Data Science).
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The market remains
extremely fragmented.
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Investments in people, process 

and systems to support 

existing platform and 

accelerate new products 

Direct sales focused on highest 
value customers

Incremental spending on 
customer support

Increasing channel leverage

Build foundation for many 

years of durable growth

INNOVATION

2021 Priorities

GO TO MARKET SCALE
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Land Delight Expand

Product Innovations

Customer Success

Bringing It Together

Ecosystem
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Meet the Team

Mark Anderson
Chief Executive Officer

BOARD OF DIRECTORS

Dean Stoecker
Executive Chairman

Co-Founder of Alteryx

Mark Anderson
Alteryx

Kimberly Alexy
Alexy Capital Management

FireEye (Board Member)

John Bellizzi
Thomson Reuters (Retired)

Chuck Cory
Morgan Stanley (Retired)

Jeff Horing
Insight Venture Partners

Eileen Schloss
Medidata Solutions (Retired)

Timothy I. Maudlin
Medical Innovation Partners (Retired)

Anjali Joshi
Google (Retired)

Iteris (Board Member)

Scott Davidson
Chief Operating Officer

Chris Lal
Chief Legal Officer

Olivia Duane Adams
Chief Advocacy Officer

Co-Founder

Alan Jacobson
Chief Data + Analytics Officer

Matthew Stauble
Chief Customer Officer

Sharmila Mulligan
Chief Strategy + Marketing 

Officer

Kevin Rubin
Chief Financial Officer

Suresh Vittal
Chief Product Officer

Paula Hansen
Chief Revenue Officer
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Empowers learners of all 

skill levels and disciplines 

to develop the skills they 

need to question, 

understand, and solve with 

data.
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Suresh Vittal
Chief Product Officer



Businesses Continue to Struggle with Analytics

time is wasted
searching, preparing, 
and analyzing data

44%
of data workers 

are failing in their 
analytics initiatives 
due to people 
and process issues

93%
of organizations

500k
days a year 

wasted on ineffective 
decision making

fail at digital 
transformation

84%
of companies 
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We are building 
products to make 

our customers

superheroes
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 Tame growing 
data complexity

 Accelerate 
outcomes

 Share and 
collaborate
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Alteryx Enabling Transformational Outcomes

$40M
Revenue 
growth

Automating customer LTV 
analytics and campaigns

Top line revenue growth 
in one year

2000+
People 
upskilled

Automation across LOB’s 
including Trading, Finance, 
Tax, Client Servicing

757%
Efficiency
improvement

Pricing optimization, 
standardization, and delivery 
timelines

Manufacturing Financial Services Retail
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Stanley Black & Decker’s 
“Margin Resiliency” initiative 
is applied to drive price and 
margin excellence, supply 
chain improvements, and 
productivity, is expected to 
deliver $300-$500 million 
in value by 2022”

"Less than a year after Stanley Black & Decker adopted Alteryx, 
100's of employees across finance, operations, merchandising, 

ecommerce, compliance and data science are using the 
platform to self-serve."



A Global Customer Base 
7200+ customers in every industry

Top 
Line Growth 

Bottom 
Line Return

Efficiency
Gains

Risk
Reduction

Fast Workforce 
Reskilling

RETAIL FOOD SERVICE
CONSUMER 
PRODUCTS

TELECOM 
AND CABLE

MEDIA AND 
ENTERTAINMENT

PROFESSIONAL
SERVICES

ENERGY 
AND UTILITIES

HEALTHCARE 
AND INSURANCE

MANUFACTURING
FINANCIAL
SERVICES

TRAVEL AND
HOSPITALITY

TECHNOLOGY
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Unified Analytics and Data Science

S C A L A B L E  |  C O L L A B O R AT I V E  |  G O V E R N E D

Any data, 
anywhere

Data prep, blend, 
and enrichment

Analytics, reporting, 
and geospatial

Data science 
autoML, and NLP

Scaled
Automation

Insights
to action
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Product Strategy

Democratize 
Decision Making

Operationalize 
Data Science

Unify Data
Ecosystem

Automate
Analytics
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DESKTOP
DESIGNER 

Automated Processes 
300+automated, reusable and easy-to-use 
building blocks for analytics and data 
science  

Intelligent Workflows
Smart machine-learning driven
recommendation engines for workflow 
efficiency  

Analytic Transparency  
Automatic generation of auditable 
workflow documentation 
for analytic logic 

Democratize Decision Making
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DESIGNER 
CLOUD 

Accessible to All
Access to Designer in a modern, intuitive 
and responsive web application

Cloud-based Integration
Flexible system administration, 
infrastructure and connected 
cloud-based data

Smart Interoperability 
Seamless interoperability between 
Designer Desktop and Designer Cloud

Democratize Decision Making: Alteryx Everywhere

“Works great on an iPad which is so 
cool!!!” – Design Partner Customer
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ALTERYX 
SERVER

Automation at Scale
Run workflows on automated schedule 
with dynamic, elastic scaling and 
orchestration

  Enterprise Governance 
Powerful administration & monitoring, 
analytic governance & collaboration & 
sharing

 Securely Managed 
Managed data connections, authentication 
and SSO with deep diagnostics  

Automate Analytics
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ALTERYX
MACHINE LEARNING

Automated ML and AI
Automate key steps of the ML process

Low Code, No Code
Drag and drop canvas with embedded 
Python and R code nodes

Computer Vision

OCR, topic modeling & sentiment analysis

AI Ops
Build trusted models with predefined 
libraries

Operationalize Data Science & Machine Learning

“...the predictive server is already impressing 
us...that single tool took me 4 hours to get to 
my findings. Without that tool, I would guess 
it would have taken me close to 16-20 hours 
to get results” – Early Access Customer

©2021 Alteryx, Inc.



Unify the Data Ecosystem

ALTERYX 
PLATFORM

300+ Automation Building 
Blocks
Provide seasoned analysts and non-experts 
with integrated self-service solutions

Extensible Solutions
Leverage rich APIs and SDKs to innovate faster 
and orchestrate insights into the cloud

Accelerated Outcomes

Tap into shared components including data 
connectors, Engine-as-a-Service, UX 
components for better outcomes
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Technology Partners

©2021 Alteryx, Inc.



Automated Analytics in the Cloud

1,000+ 
cloud customers

10,000+
analytic jobs

$100,000,000s of 
business value created

100s of
use cases

100s of
Inputs

100s of
Outputs

©2021 Alteryx, Inc.



Product Strategy

C
O

M
M

U
N

IT
Y

PA
R

T
N

E
R

S

UX 
COMPONENTS

APIS 
& SDKS

CORE 
SERVICES

ENGINE 
AS A SERVICE

DATA 
CONNECTORS

ALTERYX
DESIGNER

ALTERYX
SERVER

ALTERYX 
MACHINE LEARNING

ALTERYX PLATFORM

ALTERYX IN THE CLOUD
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Breakthrough Product Innovation
Announcements

ALTERYX
DESIGNER

Advancing data 
prep automation

Ecosystem 
integrations

Holistic data 
profiling

ALTERYX
COMMUNITY

Personalization

User Experience

Data Science Portal

DESIGNER
CLOUD 

Brower-based 
Designer with friction-
less ubiquitous access

NEW

ALTERYX MACHINE 
LEARNING

Guided Data 
Science AutoML

Computer Vision 

NEW

ALTERYX PLATFORM 
AND SDKS/APIS

Alteryx Platform SDK

Engine-as-a-Service

NEW
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COMMUNITY

2021 COMMUNITY OF THE YEAR

• Largest global P2P exchange of 

business analytics outcomes

• Find answers fast and discover new 

use cases

• Fast response – resolves 80% of 

Support questions

LEARN, INFORM, SHARE

300,000+ posts

20,000+ solutions & outcomes

©2021 Alteryx, Inc.



Kevin Rubin
Chief Financial Officer



Alteryx Quick Facts
Founded in 1997, headquartered in Irvine, California

IPO
March 24, 2017

$495M
FY 2020 Revenue

~7,200
Customers

19
Offices worldwide

~1,500
Employees

AYX
NYSE Ticker symbol
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High growth recurring 
subscription business

Strong customer 
unit economics

Disciplined 
capital allocation

Financial Highlights
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Annual Recurring Revenue (ARR)

$264 

$373 

$493 

$635 

$408 

$513 

2018 2019 2020 2021E Q1 2020 Q1 2021

+29%
year-over-year  

+27%
year-over-year  

$ Millions
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Consistent Growth in Customer Spend

Q1 18 Q1 21 Q1 18 Q1 21 Q1 18 Q1 21

Customers

>$1M in ARR

Customers

> $500K in ARR

Customers

>$100K in ARR

3.4x
2.7x

4.0x
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Successful Land and Expand Strategy
Customer Cohort ARR Increases ~30% Annually

1.0x
1.4x

1.6x

2.4x

3.1x

4.0x

4.6x

2020 Cohort 2019 Cohort 2018 Cohort 2017 Cohort 2016 Cohort 2015 Cohort 2014 Cohort
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Revenue Recognition Mechanics 

Designer Cloud

Revenue  
based on:

Timing 
of revenue 
recognition

Reported in
financial statements 

as:

Current 
Portfolio

Of Products
Customer

Hosted
Alteryx
Hosted

Total contract value 
(TCV)

Recognized upfront 
upon contract signing 
or contract start date, 
whichever is later 

Subscription based 
software license

~40%
Of TCV

~40%
Of TCV

0%

Total contract value 
(TCV)

Recognized ratably over 
the duration of the 
contract

PCS and support ~60%
Of TCV

~60%
Of TCV

100%

Total revenue 100% 100% 100% 
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Capital Allocation Priorities

Invest for
sustained growth

Maintain strong
liquidity position
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Strong Unit Economics Underpin Powerful Financial Model
Target Operating Margin

Non-GAAP 
% of revenue1 2017 20182 20192 20202

Gross Margin 85% 92% 92% 93%

Research and 
Development

21% 16% 15% 17%

Sales and Marketing 49% 41% 43% 45%

General and 
Administrative

20% 16% 16% 15%

Operating Margin (5%) 19% 18% 16%

Free Cash Flow Margin 12% 8% 5% 10%

Drivers
Long Term 

Target

Shift to cloud 80%-85%

Continued innovation 15%-17%

Balanced growth 28%-30%

Economies of scale 9%-11%

Scale and efficiency 25%-30%

Economies of scale 20%-25%

1See appendix for a reconciliation of GAAP to non-GAAP financial measures 
2Alteryx adopted the new revenue recognition accounting standard Accounting Standards Codification (“ASC”) 606 effective January 1, 2018 on a modified retrospective basis. Financial results for the 2018 and 2019 
reporting periods are presented in accordance with the new revenue recognition standard. Historical financial results for the reporting periods prior to 2018 are presented in conformity with amounts previously disclosed 
under the prior revenue recognition standard ASC 605. 
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Appendix
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Definitions
Annual Recurring Revenue (ARR): ARR represents the annualized recurring value of all active subscription contracts at the end of a 
reporting period and excludes the value of non-recurring revenue streams, such as professional services. Both multi-year contracts and 
contracts with terms less than one year are annualized by dividing the total committed contract value by the number of months in the 
subscription term and then multiplying by twelve.

Dollar-Based Net Expansion Rate: Our dollar-based net expansion rate is a trailing four-quarter average of the annual contract value, or 
ACV, which is defined as the subscription revenue that we would contractually expect to recognize over the term of the contract divided by 
the term of the contract, in years, from a cohort of customers in a quarter as compared to the same quarter in the prior year. A dollar-
based net expansion rate equal to 100% would generally imply that we received the same amount of ACV from our cohort of customers in 
the current quarter as we did in the same quarter of the prior year. A dollar-based net expansion rate less than 100% would generally imply 
that we received less ACV from our cohort of customers in the current quarter than we did in the same quarter of the prior year. A dollar-
based net expansion rate greater than 100% would generally imply that we received more ACV from our cohort of customers in the current 
quarter than we did in the same quarter of the prior year.

To calculate our dollar-based net expansion rate, we first identify a cohort of customers, or the Base Customers, in a particular quarter, or 
the Base Quarter. A customer will not be considered a Base Customer unless such customer has an active subscription on the last day of 
the Base Quarter. We then divide the ACV in the same quarter of the subsequent year attributable to the Base Customers, or the 
Comparison Quarter, including Base Customers from which we no longer derive ACV in the Comparison Quarter, by the ACV attributable to 
those Base Customers in the Base Quarter. Our dollar-based net expansion rate in a particular quarter is then obtained by averaging 
the result from that particular quarter by the corresponding result from each of the prior three quarters. The dollar-based net expansion 
rate excludes contract value relating to professional services from that cohort.

Customer: A customer at the end of any particular period is defined as an entity with a subscription agreement that runs through the 
current or future period as of the measurement date.  A single organization with separate subsidiaries, segments, or divisions that use 
our platform may represent multiple customers, as we treat each entity that is invoiced separately as a single customer. 
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$ in thousands

GAAP to Non-GAAP Reconciliations

Q1
2018

Q2
2018

Q3
2018

Q4
2018

Q1
2019

Q2
2019

Q3
2019

Q4
2019

Q1
2020

Q2
2020

Q3
2020

Q4
2020

Q1
2021

GAAP income (loss) from operations $2,683 $(3,425) $9,394 $21,118 $(4,402) $(8,288) $11,936 $38,735 $(20,105) $(17,794) $9,633 $24,359 $(28,811)

Stock-based compensation 3,789 3,894 4,382 4,582 5,335 8,024 8,836 10,930 13,664 16,923 20,697 23,632 24,439

Amortization of intangible assets 477 517 518 517 505 1,152 1,181 1,184 1,168 812 829 1,161 1,140

Change in fair value of contingent 
consideration

293 162 - 169 - (75) - 175 - - - - —

Intangible asset impairment - - - - - - - - 2,025 - - - —

Non-GAAP income (loss) from 
operations

$7,242 $1,148 $14,294 $26,386 $1,438 $813 $21,953 $51,024 $(3,248) $(59) $31,159 $49,152 $(3,232)

As margin %

Total revenue $50,329 $51,502 $62,589 $89,150 $76,020 $82,043 $103,397 $156,450 $108,831 $96,233 $129,717 $160,527 $118,759

GAAP operating margin 5% (7%) 15% 24% (6%) (10%) 12% 25% (18%) (18%) 7% 15% (24%)

Non-GAAP operating margin 14% 2% 23% 30% 2% 1% 21% 33% (3%) (0%) 24% 31% (3%)
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$ in thousands

GAAP to Non-GAAP Reconciliations

Q1
2018

Q2
2018

Q3
2018

Q4
2018

Q1
2019

Q2
2019

Q3
2019

Q4
2019

Q1
2020

Q2
2020

Q3
2020

Q4
2020

Q1 
2021

GAAP gross profit $45,325 $46,233 $56,779 $82,433 $68,020 $72,748 $93,752 $144,239 $95,784 $86,598 $119,303 $149,784 $107,918

Stock-based compensation 139 206 226 226 307 410 431 486 436 597 714 803 1,108

Amortization of intangible assets 446 451 456 456 446 1,096 1,128 1,131 1,118 762 773 1,105 1,082

Impairment of intangible assets - - - - - - - - 2,025 - - - —

Non-GAAP gross profit $45,910 $46,890 $57,461 $83,115 $68,773 $74,254 $95,311 $145,856 $99,363 $87,957 $120,790 $151,692 $110,108

As margin %

Total revenue $50,329 $51,502 $62,589 $89,150 $76,020 $82,043 $103,397 $156,450 $108,831 $96,233 $129,717 $160,527 $118,759

GAAP gross margin 90% 90% 91% 92% 89% 89% 91% 92% 88% 90% 92% 93% 91%

Non-GAAP gross margin 91% 91% 92% 93% 90% 91% 92% 93% 91% 91% 93% 94% 93%
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FYE December 31 | $ in thousands

GAAP to Non-GAAP Reconciliations

2017 20181 20191 20201

GAAP income (loss) from operations $(18,199) $29,770 $37,981 $(3,907)

Stock-based compensation 8,941 16,647 33,125 74,916

Amortization of intangible assets 1,225 2,030 4,022 3,970

Follow-on public offering costs 676 - - -

Change in fair value of contingent consideration 190 624 100 -

Impairment of intangible assets 2,025

Non-GAAP income (loss) from operations $(7,167) $49,071 $75,228 $77,004

As margin %

Total revenue $131,607 $253,570 $417,910 $495,308

GAAP operating margin (14%) 12% 9% (1%)

Non-GAAP operating margin (5%) 19% 18% 16%

ASC 605 ASC 606

1Alteryx adopted the new revenue recognition accounting standard Accounting Standards Codification (“ASC”) 606 effective January 1, 2018 on a modified retrospective basis. Financial results for the 2018 and 2019 
reporting periods are presented in accordance with the new revenue recognition standard. Historical financial results for the reporting periods prior to 2018 are presented in conformity with amounts previously disclosed 
under the prior revenue recognition standard ASC 605. 
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FYE December 31 | $ in thousands

GAAP to Non-GAAP Reconciliations

2017 20181 20191 20201

GAAP gross profit $109,804 $230,770 $378,759 $451,469

Stock-based compensation 485 797 1,634 2,550

Amortization of intangible assets 1,213 1,809 3,801 3,758

Impairment of intangible assets 2,025

Non-GAAP gross profit $111,502 $233,376 $384,194 $459,802

As margin %

Total revenue $131,607 $253,570 $417,910 $495,308

GAAP gross margin 83% 91% 91% 91%

Non-GAAP gross margin 85% 92% 92% 93%

ASC 605 ASC 606

1Alteryx adopted the new revenue recognition accounting standard Accounting Standards Codification (“ASC”) 606 effective January 1, 2018 on a modified retrospective basis. Financial results for the 2018 and 2019 
reporting periods are presented in accordance with the new revenue recognition standard. Historical financial results for the reporting periods prior to 2018 are presented in conformity with amounts previously disclosed 
under the prior revenue recognition standard ASC 605. 
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FYE December 31 |  in thousands

GAAP to Non-GAAP Reconciliations

1Alteryx adopted the new revenue recognition accounting standard Accounting Standards Codification (“ASC”) 606 effective January 1, 2018 on a modified retrospective basis. Financial results for the 2018, 2019 and 2020 
reporting periods are presented in accordance with the new revenue recognition standard. Historical financial results for the reporting periods prior to 2018 are presented in conformity with amounts previously disclosed 
under the prior revenue recognition standard ASC 605. 

2017 20181 20191 20201

Three months 
ended March 

31, 2021

Three months 
ended March 

31, 2021

GAAP research & development expense $29,342 $43,449 $69,100 $101,117 $31,322 $26,181

Stock-based compensation (1,635) (3,699) (6,954) $(18,388) (6,325) (3,627)

Non-GAAP research & development 
expense

$27,707 $39,750 $62,146 $82,729 $24,991 $22,554

As margin %

Total revenue $131,607 $253,570 $417,910 $495,308 $118,759 $108,831

GAAP research & development 22% 17% 17% 20% 26% 24%

Non-GAAP research & development 21% 16% 15% 17% 21% 21%

ASC 605 ASC 606
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FYE December 31 |  in thousands

GAAP to Non-GAAP Reconciliations

1Alteryx adopted the new revenue recognition accounting standard Accounting Standards Codification (“ASC”) 606 effective January 1, 2018 on a modified retrospective basis. Financial results for the 2018, 2019 and 2020 
reporting periods are presented in accordance with the new revenue recognition standard. Historical financial results for the reporting periods prior to 2018 are presented in conformity with amounts previously disclosed 
under the prior revenue recognition standard ASC 605. 

2017 20181 20191 20201

Three months 
ended March 

31, 2021

Three months 
ended March 

31, 2021

GAAP sales & marketing expense $66,420 $109,284 $191,735 $252,820 $71,907 $65,165

Stock-based compensation (2,302) (6,153) (12,659) (28,463) (7,045) (5,149)

Amortization of intangible assets (12) (220) (221) (212) 58 50

Non-GAAP sales & marketing expense $64,106 $102,911 $178,855 $224,145 $64,920 $57,431

As margin %

Total revenue $131,607 $253,570 $417,910 $495,308 $118,759 $108,831

GAAP sales & marketing expense 50% 43% 46% 51% 61% 60%

Non-GAAP sales & marketing expense 49% 41% 43% 45% 55% 55%

ASC 605 ASC 606
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FYE December 31 |  in thousands

GAAP to Non-GAAP Reconciliations

1Alteryx adopted the new revenue recognition accounting standard Accounting Standards Codification (“ASC”) 606 effective January 1, 2018 on a modified retrospective basis. Financial results for the 2018, 2019 and 2020 
reporting periods are presented in accordance with the new revenue recognition standard. Historical financial results for the reporting periods prior to 2018 are presented in conformity with amounts previously disclosed 
under the prior revenue recognition standard ASC 605. 

2017 20181 20191 20201

Three months 
ended March 

31, 2021

Three months 
ended March 

31, 2021

GAAP general and administrative expense $32,241 $48,267 $79,943 $101,439 $33,500 $24,543

Stock-based compensation (4,519) (5,998) (11,878) (25,515) (9,961) (4,452)

Follow-on-public offering costs (676) - - - - -

Change in fair value of contingent 
consideration

(190) (624) (100) - - -

Non-GAAP general & administrative 
expense

$26,856 $41,645 $67,965 $75,924 $25,539 $20,091

As margin %

Total revenue $131,607 $253,570 $417,910 $495,308 $118,759 $108,831

GAAP general & administrative 24% 19% 19% 20% 28% 23%

Non-GAAP general & administrative 20% 16% 16% 15% 20% 18%

ASC 605 ASC 606
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FYE December 31 | $ in thousands

GAAP to Non-GAAP Reconciliations

2017 20181 20191 20201

GAAP cash flow from operations $18,943 $26,089 $34,192 $74,782

Less: purchases of property and equipment $(3,669) $(6,728) $(11,453) $(26,358)

Free cash flow $15,274 $19,361 $22,739 $48,424

As margin %

Total revenue $131,607 $253,570 $417,910 $495,308

GAAP cash flow from operations 14% 10% 8% 15%

Free cash flow 12% 8% 5% 10%

ASC 605 ASC 606

1Alteryx adopted the new revenue recognition accounting standard Accounting Standards Codification (“ASC”) 606 effective January 1, 2018 on a modified retrospective basis. Financial results for the 2018 and 2019 
reporting periods are presented in accordance with the new revenue recognition standard. Historical financial results for the reporting periods prior to 2018 are presented in conformity with amounts previously disclosed 
under the prior revenue recognition standard ASC 605. 
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