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T h is p re s e n ta t io n c o n ta in s fo rw a rd - lo o k in g s ta te m e n ts w ith in th e m e a n in g o f th e U.S. P r iv a te S e c u r i t ie s L i t ig a t io n R e fo rm A c t o f 19 9 5. T h e w o rd s “a n t ic ip a te ,” “e x p e c t ,” “b e l ie v e ,” “ w i l l ,” “m a y,” “s h o u ld ,”

“e s t im a te ,” “p ro je c t ,” “o u t lo o k ,” “ fo re c a s t ” o r o th e r s im i la r w o rd s a re u s e d to id e n t i fy s u c h fo rw a rd - lo o k in g s ta te m e n ts . H o w e v e r, th e a b s e n c e o f th e s e w o rd s d o e s n o t m e a n th a t th e s ta te m e n ts a re n o t

fo rw a rd - lo o k in g . T h e fo rw a rd - lo o k in g s ta te m e n ts re p re s e n t o u r e x p e c ta t io n s o r b e l ie fs c o n c e rn in g fu tu re e v e n ts b a s e d o n in fo rm a t io n a v a i la b le a t th e t im e s u c h s ta te m e n ts w e re m a d e a n d in c lu d e s ta te m e n ts

re g a rd in g o u r p o te n t ia l fu tu re b u s in e s s , o p e ra t in g p e r fo rm a n c e a n d f in a n c ia l c o n d i t io n , in c lu d in g d e s c r ip t io n s o f o u r e x p e c te d re v e n u e a n d p ro f i ta b i l i t y (a n d re la te d t im in g ) , G A A P a n d n o n - G A A P g ro s s m a rg in s ,

o p e ra t in g m a rg in s , ta x ra te s , e x p e n s e s , c a s h o u t lo o k , f re e c a s h f lo w a n d fre e c a s h f lo w m a rg in ; s t ra te g ic o b je c t iv e s a n d in i t ia t iv e s ; th e re c u r r in g re v e n u e b u s in e s s m o d e l ; e x p e c ta t io n s re g a rd in g m a rk e t

e x p a n s io n a n d fu tu re g ro w th ; s u b s c r ib e r g ro w th ; a n d o th e rs . T h e s e s ta te m e n ts a re b a s e d o n m a n a g e m e n t 's c u r re n t e x p e c ta t io n s a n d a re s u b je c t to c e r ta in r is k s a n d u n c e r ta in t ie s , in c lu d in g th e fo l lo w in g :
fu tu re d e m a n d fo r o u r p ro d u c ts m a y b e lo w e r th a n a n t ic ip a te d , in c lu d in g d u e to in f la t io n , f lu c tu a t in g c o n s u m e r c o n f id e n c e , b a n k in g fa i lu re s a n d r is in g in te re s t ra te s ; w e m a y b e u n s u c c e s s fu l in d e v e lo p in g a n d

e x p a n d in g o u r s a le s a n d m a rk e t in g c a p a b i l i t ie s ; w e m a y n o t b e a b le to in c re a s e s a le s o f o u r p a id s u b s c r ip t io n s e rv ic e s ; c o n s u m e rs m a y c h o o s e n o t to a d o p t o u r n e w p ro d u c t o f fe r in g s o r a d o p t c o m p e t in g

p ro d u c ts ; p ro d u c t p e r fo rm a n c e m a y b e a d v e rs e ly a f fe c te d b y re a l w o r ld o p e ra t in g c o n d i t io n s ; w e m a y b e u n s u c c e s s fu l o r e x p e r ie n c e d e la y s in m a n u fa c tu r in g a n d d is t r ib u t in g o u r n e w a n d e x is t in g p ro d u c ts ; w e

m a y fa i l to m a n a g e c o s ts a n d c o s t s a v in g in i t ia t iv e s , in c lu d in g re s t ru c tu r in g in i t ia t iv e s , th e c o s t o f d e v e lo p in g n e w p ro d u c ts a n d m a n u fa c tu r in g a n d d is t r ib u t io n o f o u r e x is t in g o f fe r in g s .

F u r th e r, c e r ta in fo rw a rd - lo o k in g s ta te m e n ts a re b a s e d o n a s s u m p t io n s a s to fu tu re e v e n ts th a t m a y n o t p ro v e to b e a c c u ra te . T h e re fo re , a c tu a l o u tc o m e s a n d re s u l ts m a y d i f fe r m a te r ia l ly f ro m w h a t is

e x p re s s e d o r fo re c a s t in s u c h fo rw a rd - lo o k in g s ta te m e n ts . F u r th e r in fo rm a t io n o n p o te n t ia l r is k fa c to rs th a t c o u ld a f fe c t o u r b u s in e s s a re d e ta i le d in o u r p e r io d ic f i l in g s w ith th e S e c u r i t ie s a n d E x c h a n g e

C o m m is s io n , in c lu d in g , b u t n o t l im ite d to, th o s e r is k s a n d u n c e r ta in t ie s l is te d in th e s e c t io n e n t i t le d “R is k F a c to rs ” in th e m o s t re c e n t ly f i le d A n n u a l R e p o r t a n d Q u a r te r ly R e p o r t f i le d w ith th e S e c u r i t ie s a n d

E x c h a n g e C o m m is s io n ( th e “S E C ” ) a n d s u b s e q u e n t f i l in g s w ith th e S E C. G iv e n th e s e c i rc u m s ta n c e s , y o u s h o u ld n o t p la c e u n d u e re l ia n c e o n th e s e fo rw a rd - lo o k in g s ta te m e n ts . We u n d e r ta k e n o o b l ig a t io n to

re le a s e p u b l ic ly a n y re v is io n s to a n y fo rw a rd - lo o k in g s ta te m e n ts c o n ta in e d h e re in to re f le c t e v e n ts o r c i rc u m s ta n c e s a fte r th e d a te h e re o f o r to re f le c t th e o c c u r re n c e o f u n a n t ic ip a te d e v e n ts .

U s e o f N o n - G A A P F in a n c ia l In fo rm a t io n In a d d i t io n to th e f in a n c ia ls p re s e n te d in a c c o rd a n c e w ith U.S. g e n e ra l ly a c c e p te d a c c o u n t in g p r in c ip le s ( "G A A P " ) , th is p re s e n ta t io n in c lu d e s th e fo l lo w in g n o n - G A A P

m e tr ic s : n o n - G A A P g ro s s m a rg in , n o n - G A A P o p e ra t in g m a rg in , a n d o th e r n o n - G A A P m e a s u re s s p e c i f ic a l ly s e t fo r th in th e A p p e n d ix to th is p re s e n ta t io n . We b e l ie v e th a t n o n - G A A P f in a n c ia l in fo rm a t io n , w h e n

ta k e n c o l le c t iv e ly, m a y b e h e lp fu l to in v e s to rs b e c a u s e i t p ro v id e s c o n s is te n c y a n d c o m p a ra b i l i t y w i th p a s t f in a n c ia l p e r fo rm a n c e . T h e re a re a n u m b e r o f l im ita t io n s re la te d to th e u s e o f th e s e n o n - G A A P

m e tr ic s v e rs u s th e i r n e a re s t G A A P e q u iv a le n ts . F o r e x a m p le , o th e r c o m p a n ie s m a y c a lc u la te n o n - G A A P m e tr ic s d i f fe re n t ly o r m a y u s e o th e r m e tr ic s to e v a lu a te th e i r p e r fo rm a n c e , a l l o f w h ic h c o u ld re d u c e th e
u s e fu ln e s s o f o u r n o n - G A A P f in a n c ia l m e tr ic s a s to o ls fo r c o m p a r is o n . We u rg e y o u to re v ie w th e re c o n c i l ia t io n o f o u r n o n - G A A P f in a n c ia l m e a s u re s to th e m o s t d i re c t ly c o m p a ra b le G A A P f in a n c ia l m e a s u re s

s e t fo r th in th e A p p e n d ix to th is p re s e n ta t io n , a n d n o t to re ly o n a n y s in g le f in a n c ia l m e a s u re to e v a lu a te o u r b u s in e s s . T h is p re s e n ta t io n a n d th e a c c o m p a n y in g o ra l p re s e n ta t io n a ls o c o n ta in e s t im a te s a n d

o th e r s ta t is t ic a l d a ta m a d e b y in d e p e n d e n t p a r t ie s a n d b y u s re la t in g to m a rk e t s iz e a n d g ro w th a n d o th e r d a ta a b o u t o u r in d u s t ry a n d b u s in e s s . T h is d a ta in v o lv e s a n u m b e r o f a s s u m p t io n s a n d l im ita t io n s ,

a n d y o u a re c a u t io n e d n o t to g iv e u n d u e w e ig h t to s u c h e s t im a te s . We h a v e n o t in d e p e n d e n t ly v e r i f ie d th e in d u s t ry d a ta g e n e ra te d b y in d e p e n d e n t p a r t ie s a n d c o n ta in e d in th is p re s e n ta t io n a n d , a c c o rd in g ly,

w e c a n n o t g u a ra n te e th e i r a c c u ra c y o r c o m p le te n e s s . In a d d i t io n , p ro je c t io n s , a s s u m p t io n s , a n d e s t im a te s o f o u r fu tu re p e r fo rm a n c e a n d th e fu tu re p e r fo rm a n c e o f th e m a rk e ts in w h ic h w e c o m p e te a re

n e c e s s a r i ly s u b je c t to a h ig h d e g re e o f u n c e r ta in ty a n d r is k . In a d d i t io n , w e u s e fre e c a s h f lo w a s n o n - G A A P m e a s u re w h e n a s s e s s in g th e s o u rc e s o f l iq u id i ty, c a p i ta l re s o u rc e s , a n d q u a l i ty o f e a rn in g s . We

b e l ie v e th a t f re e c a s h f lo w (u s a g e ) is h e lp fu l in u n d e rs ta n d in g o u r c a p i ta l re q u i re m e n ts a n d p ro v id e s a n a d d it io n a l m e a n s to re f le c t th e c a s h f lo w tre n d s in o u r b u s in e s s .

SAFE HARBOR DISCLOSURE
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113K

1.27M

2.81M

IPO
Aug 2018

LRP
Mar 2022

Now
Dec 2023

PAID ACCOUNTS

25x since 
IPO and 

2.2x since 
LRP start

-7.1%

-2.6%

+5.1%

IPO
FY 2018

LRP
FY 2021

Now
FY 2023

OPERATING MARGIN
(NON-GAAP)

+12.3%
since IPO 

and +7.7%
since LRP 

start

ARR represents the amount of paid service revenue that we expect to recur annually and is calculated by taking our recurring paid 
service revenue for the last calendar month in the fiscal quarter, multiplied by 12 months.   Recurring paid service revenue represents the 

revenue we recognize from our paid accounts and excludes prepaid service revenue.  ARR is a performance metric and should be 
viewed independently of revenue and deferred revenue, and is not intended to be a substitute for, or combined with, any of these items.

$13M

$101M

$210M

IPO
Aug 2018

LRP
Mar 2022

Now
Dec 2023

ANNUAL RECURRING REVENUE

16x since 
IPO and 

2.1x since 
LRP start
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Who is Arlo?

COMPANY OVERVIEW
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We bring peace of mind to 
people everywhere
by connecting and 
protecting what they care 
about most.

Arlo protects your 
everything.
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A home burglary occurs every 30 
seconds in the United States1

Homes without a security system are
300% more likely to be burglarized2

⅓ of people globally feel less safe
than they did five years ago3

Water leaks impact 14,000 homes
per day in the U.S. causing over
>$30 Billion in damages4

Fires affect 1,000 homes per day 
causing >$12 Billion  in damage 
annually and  tragic loss of life5

1. FBI 2019 Crime in the U.S. Report https://ucr.fbi.gov/crime-in-the-u.s/2019/crime-in-the-u.s.-2019/topic-pages/burglary

2. Alarm.org Report. https://www.thezebra.com/resources/research/burglary-statistics/

3. 2021 Lloyd’s Register Foundation World Risk Poll, powered by Gallup.

4. Water Damage Defense Report. https://www.waterdamagedefense.com/pages/water-damage-by-the-numbers

5. U.S. Fire Administration and NFPA. https://www.thezebra.com/resources/research/house-fire-statistics/

Security is more
important than
ever before.
Everyone has a right to feel safe in their own home. 
We’re exclusively dedicated to ensuring everyone 
has access to security they can trust.

© 2 0 2 4 .   A L L  R I G H T S  R E S E R V E D .  
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A rapidly growing
security market.
Consumers everywhere expect smart, convenient,
and affordable security solutions with advanced
video monitoring at their core.

As security shifts towards mass market availability,
solutions that fulfill these expectations, while
delivering world-class privacy and customer
experience are positioned to win.

14%

Smart Home Security
Market CAGR1

2024-2029

19%

Video Surveillance Systems 
Sub-Segment CAGR2

2020-2030

1. Smart Home Security Market | 2021 - 26 | Industry Share, Size, Growth - Mordor Intelligence. (n.d.). www.mordorintelligence.com.
https://www.mordorintelligence.com/industry-reports/smart-home-security-market

2. Global Smart Home Security Camera Market Size, Share, Growth Analysis By 2030. (n.d.). Spherical Insights.
https://www.sphericalinsights.com/reports/smart-home-security-camera-market#:~:text=Free%20Sample%20PDF-

3. “S7055. Who installed your home security system?” | Source: Multiple Surveys: American Broadband Households and Their Technologies | © 2020 Parks Associates

© 2 0 2 4 .   A L L  R I G H T S  R E S E R V E D .  8

$55

$45

$35

$25

$15

$0
2022 2027

Global Home Security + Growth TAM Billions per year

$55

$45

$35

$25

$15

$0
2022 2027
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(1) Path to $100m of Top 140 SaaS Unicorn Businesses: “How Quickly Does a Startup Have to Grow?”" April 9, 2020, kimchihill.com/2020/04/09/path-to-100m-arr.  

Accessed May 6, 2022.    (2) Arlo ARR measured at end of Q1, 2022. Time to reach $100M ARR measured from launch of Arlo Smart in Q2 2018. 
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Diving into retail & direct 
paid accounts(1) shows the 
outstanding performance of 
our services business

$11.3
Retail ARPU(2)

89%
Retail Gross Margin(3)

$700
Retail LTV(4)

$100
Retail CAC(5)

(1) Retail and direct paid accounts does not include those from B2B or strategic accounts.  (2) Average monthly revenue per retail paid account user.  (3)Non-GAAP gross margin for 
retail/direct paid accounts    (4)LTV calculated as retail ARPU multiplied by non-GAAP retail services gross margin divided by retail services churn rate.  (5)CAC calculated as retail sales 

and marketing expense less retail product non-GAAP gross profit divided by number of new retail paid subscriber accounts 

7x

2x

5x

6x

3x

3x

2x

LTV/CAC Ratio
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Paid Account Monthly Churn Rate(1)

1.1%

3.1%

4.0%

4.6%

4.7%

6.8%

7.4%

8.7%

11.0%Security ranks 1st in subscriptions least likely to be canceled.

Our services standout
among comparable 
consumer-based 
subscriptions.
Our paid account monthly churn is among
the best compared to consumer subscription peers.

© 2 0 2 4 .   A L L  R I G H T S  R E S E R V E D .  11
1) Arlo churn is calculated on new business model households only.  

https://churnkey.co/blog/churn-rates-for-streaming-services/
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2024 Connected Home
Security Camera Company of the Year

h t t p s : / / i o t b r e a k t h r o u g h . c o m / 2 0 2 4 - w i n n e r s /
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Arlo Ranked #14
Ranked 5 th in  IoT category  and shares the Top 5  w ith  In te l  

Corporat ion,  Nok ia ,  Ver izon, and M icrosoft  Azure IoT

h t t p s : / / w w w . n e w s w e e k . c o m / r a n k i n g s / n e w s w e e k - e x c e l l e n c e - i n d e x - 2 0 2 4
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Q4 & Full Year 2023

OPERATING RESULTS
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$130.0

$118.5

Q3’23Q4’22

$80.2

$38.3

$51.0

$79.0

$135.1

Q4’23

$55.9

$79.2

REVENUE SUBSCRIBER  GROWTH

2,486

Q3’23Q4’22

2,813

Q4’23

1,862

ARR

$200

Q3’23Q4’22

$210.1

Q4’23

$137..8

Services

Products

(in millions)

14% 
Growth

year over 
year

51% 
Growth

year over 
year

53% 
Growth

year over 
year

(in millions) (in millions)
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The most directly comparable GAAP financial measures are presented in the GAAP to non-GAAP reconciliation in the Appendix

Rapid growth in Paid Accounts and ARR are driving
Service Revenue growth and Gross Margin expansion

Service Gross Margin
(in millions)

65.4%

Q1’22

65.8%

Q2’22

66.7%

Q3’22

69.7%

Q4’22

73.5%

Q1’23

75.2%

Q2’23

74.1%

Q3’23

74.4%

Q4’23

Service Revenue
(in millions)

$29.9

Q1’22

$32.8

Q2’22

$35.4

Q3’22

$38.3

Q4’22

$43.9

Q1’23

$50.3

Q2’23

$51.0

Q3’23

$55.9

Q4’23
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Non-GAAP Operating Profit/(Loss)
(in millions)

$1.0

Q1’22

$1.0

Q2’22 Q3’22

$(4.2)

Q4’22

$(3.9)

$1.2

Q1’23

$5.4

Q2’23

$8.4

Q3’23

$9.9

Q4’23

1.

The most directly comparable GAAP financial measures are presented in the GAAP to non-GAAP reconciliation in the Appendix

Gross margin expansion 
and disciplined expense 
management are
accelerating profitability.
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Operating leverage and free cash flow improves
with subscription model and growth in paid accounts

Free Cash Flow (in millions)

(10.4%)

5.6%

($12)

$8

+$20m

Q4 2022 Q4 2023

(9.8%)

($48)

$35

7.2%
+$83m

FY 2022 FY 2023

Non-GAAP Operating Income (In millions)

(3.3%)

7.3%

($4)

$10

+11%

Q4 2022 Q4 2023

$25

5.1%

($6)
(1.2%)

+6.3%

FY 2022 FY 2023

The most directly comparable GAAP financial measures are presented in the GAAP to non-GAAP reconciliation in the Appendix
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$126.0

$113.7

Q3’23Q4’22

$136.5

Q4’23

CASH & SHORT-TERM INVESTMENTS DSO

49

Q3’23Q4’22

44

Q4’23

50

INVENTORY TURNS

6.4

Q3’23Q4’22

7.6

Q4’23

5.5

(in millions) (days) (turns)
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Growth Through

DRIVING INNOVATION
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A decade of innovation focused on safety 

2014

Arlo Launch
The first wire-free camera with 
cloud storage that created a 
new market segment

2016

Pro
First camera with 2-way 
audio and rechargeable 
batteries

2017

Pro 2
First camera supporting 
FHD 1080p video and 
faster WIFI

2017

Go LTE
First camera with 4G 
LTE integrated for  
security anywhere

2018

Smart AI v1
World’s first Artificial 
Intelligence service for 
video object detection

2018

Ultra
First camera with 4K, 
color night vision, 
noise-cancellation and 
dual-band WIFI

2019

E911 Service
First service to provide 
accurate emergence 
calling and metadata

2019

Doorbell
First doorbell with 1:1 
aspect ratio and SIP 
based calling

2019

Smart AI v2
First AI based package 
detection and smoke, 
CO alarm detection

2019

Pro 3
First camera with 2K 
video and battery-
operated floodlight

2021

Secure AI v1 
First service with 
Emergency Response 
with Direct Dispatch

2020

Go v2
First camera with LTE, 
WIFI, and integrated 
GPS technologies

2022

Safe Service
Personal safety service 
with family comms and 
crash detection

2022

Security System
First security system 
with an 8 in 1 multi-
sensor for DIY

2022

Monitoring
First pro monitoring with 
video verification and 
real time status

2022

Pro 5S
First camera with tri-
band wireless and 
resilience features

2023

ATS Plans
First subscription to combine 
Arlo products and service in 
single payment

2023

E2 Doorbell
First doorbell with NFC 
reader for advanced 
access control
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1800hrs+
of video uploaded per minute

more than

7.8bn+
API calls per day across 
platform and customers

55pb+
video stored and
protected in the cloud

91bn package notifications

45bn people notifications

4bn vehicle notifications

AI-based smart
notifications in 2023

Our cloud-based platform 
makes our solutions secure 
and scalable.
Arlo Secure Cloud provides a high performance, low latency, and 
intelligent engine to power all of our customer experiences.
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“Motion alerts arrived instantly and were correctly identified.”
- PC Magazine, Jan 2024

“The companion Arlo Security app is the most impressive security-based 
app I've ever used.”
- How To Geek, Jan 2024

“The installation process for the camera is quick and easy, and the companion 
Arlo app is user-friendly and offers a seamless experience.”
- How To Geek, Jan 2024

“I always enjoy the ease and flexibility [Arlo Secure] brings to operating the 
camera.”
- TechHive, Jan 2024

“The Arlo Secure app’s operational modes make it a breeze to control the 
camera whether you’re home or away.”
- TechHive, Jan 2024

“For first-time users and those just dabbling in home security things don’t get 
much easier.”
- Android Guys, Dec 2023

“The motion detection has been spot-on, but I like how Arlo Secure adds a 
higher degree of intelligence with those motions.”
- SPY, Apr 2023

ARLO I NVESTOR PRESENTATI ON:  FEBRUARY 2024
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Arlo Secure 5
POWERING THE NEXT GENERATION OF SMART SECURITY EXPERIENCES



© 2 0 2 4 .   A L L  R I G H T S  R E S E R V E D .  A R L O I NV E S T OR  P R E S E NT A T I ON:  F E B R U A R Y  2 0 2 4 26

Arlo Secure includes a user customizable Dashboard, a Feed that aggregates all device events, a powerful smart home Automation engine, and the most 
sophisticated, feature-rich Emergency Response experience in the industry.
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Arlo Secure 5.0 expands our robust Video & Audio Detection models, introduces a powerful Recognition engine, adds a proactive Security Assistant, and 
provides an advanced platform for future capabilities such as Contextual Awareness.
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Arlo Secure 5 features user-defined 
micromodels for unlimited, personal 
AI powered experiences

• A truly multimodal AI engine that combines text 
prompts, images, events, and other metadata to 
create a custom, user specific solution

• User micromodels are completely private with no 
data, prompts, or the resulting model being 
shared across other user environments
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New Arlo Secure 5 free tier with 
advertising rolling out in Q4 2024

Adds features and capabilities to the base Arlo 
Secure experience in return for integrated 
advertising relevant to the end user.  Enables 
monetization of Arlo’s entire active user population 
with a potential for up to 750 million impressions 
per month.
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Looking Ahead

GUIDANCE & LRP
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Differentiators Why It Matters

Singular focus on security Every person, every day, dedicated 
to our mission

Industry-leading video
capture and hardware

Video is the key to security
and home automation

Data usage and privacy 
pledge

Data is only used to enhance
our solutions

Secure cloud-based
platform

Ability to process high-volumes
of data and scale quickly

Broad portfolio of services 
across DIY and DIFM

Access at multiple price points
and lifetime customer journey

What makes us 
different and why
we’ll win in the 
smart security 
market.
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Growth drivers.
We’re poised for significant growth through 
subscriber, market, service, and platform expansion.

Subscriber Growth

Accelerate & build upon household 
acquisition in our current global markets.

Current subscribers

3 million

Service Enhancements

Expand functionality, features, and 
benefits of existing service and 
subscription tiers.

Current ARPU

$11.30

Adjacent Markets

Develop opportunities in adjacent 
markets through strategic partnerships.

Key Adjacencies

SMBs, InsureTech, Telehealth
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Q1 2024 Guidance

$$111177  -- $$112277 MMiilllliioonn
Total Revenue

$$00..0055  -- $$00..1111
Non-GAAP Earnings Per Share

Full Year 2024 Guidance

$$551100  -- $$554455 MMiilllliioonn
Total Revenue

$$00..3355  -- $$00..4455
Non-GAAP Earnings Per Share
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113K

1.27M

2.81M

IPO
Aug 2018

LRP
Mar 2022

Now
Dec 2023

PAID ACCOUNTS

25x since 
IPO and 

2.2x since 
LRP start

-7.1%

-2.6%

+5.1%

IPO
FY 2018

LRP
FY 2021

Now
FY 2023

OPERATING MARGIN
(NON-GAAP)

+12.3%
since IPO 

and +7.7%
since LRP 

start

ARR represents the amount of paid service revenue that we expect to recur annually and is calculated by taking our recurring paid 
service revenue for the last calendar month in the fiscal quarter, multiplied by 12 months.   Recurring paid service revenue represents 

the revenue we recognize from our paid accounts and excludes prepaid service revenue, and NRE service revenue from strategic 
partners.  ARR is a performance metric and should be viewed independently of revenue and deferred revenue, and is not intended to 

be a substitute for, or combined with, any of these items.

$13M

$101M

$210M

IPO
Aug 2018

LRP
Mar 2022

Now
Dec 2023

ANNUAL RECURRING REVENUE

16x since 
IPO and 

2.1x since 
LRP start
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Original Long-Range Plan

55  MMiilllliioonn

MARCH 2022 TARGETS FOR ≤ 2027

Paid Accounts

$$330000  MMiilllliioonn
In ARR

≥≥1100%%
In Operating Margin

(NON-GAAP)

New Long-Range Plan
NEW TARGETS FOR ≤ 2030

1100  MMiilllliioonn
Paid Accounts

$$770000  MMiilllliioonn
In ARR

>>2255%%
In Operating Margin

(NON-GAAP)
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Appendix
GAAP to non-GAAP Reconciliations
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Reconciliations of GAAP Measures to Non-GAAP Measures
Gross Profit, In Thousands, except percentage data
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Reconciliations of GAAP Measures to Non-GAAP Measures
Operating Income (Loss), In Thousands, except percentage data
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Reconciliations of GAAP Measures to Non-GAAP Measures
Free Cash Flow (Usage), In Thousands, except percentage data


