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Projects to Increase Accessibility of Protein for Children and Fund Nutritional Research 

SPRINGDALE, Ark., Oct. 18, 2018 (GLOBE NEWSWIRE) -- One million children under 5 years of age in Nepal (or 36

percent of the population) su�er chronic malnutrition and 10 percent su�er from acute malnutrition. The di�culty

in acquiring protein is a contributing factor to the nutrition gap in the south Asian country. In an e�ort to help

combat those issues in Nepal, as well as Honduras and Ethiopia, Tyson Foods, Inc. (NYSE: TSN) announced today a

series of grants to OneEgg, a non-pro�t organization that delivers eggs to children in need.

The investment in Nepal focuses on building the capacity of local farmers to supply eggs to 12 schools and 700

children, with a goal of reaching 7,000 children over the next two years. Employees of Cobb-Vantress, a wholly-

owned subsidiary of Tyson Foods, will provide technical assistance and training to farmers and Tyson Foods will

contribute $50,000.

In addition, Shreenagar Agro, a leader in Nepalese agribusiness, will provide $50,000. The collaborative project is

expected to provide one egg per day three times per week to children from Rupandehi, Palpa, and Kathmandu

districts. Kathmandu lies in the central part of Nepal, Rupandehi represents the low land of western Nepal and

Palpa represents the hilly district of western Nepal.

“After the 2015 earthquake devastated Nepal, we saw an opportunity to help change the lives of those who were

su�ering,” said Moushimi Shrestha, co-founder, Shreenagar Agro. “Because of the partnership with Tyson Foods,

OneEgg and Cobb-Vantress, we are expanding those e�orts and impacting even more lives with just one egg a day.”

A video highlighting the project and Shreenagar Agro’s e�orts to provide more eggs to children in Nepal can be

viewed here.
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The launch of a OneEgg chapter in Honduras will focus on providing eggs to expectant mothers and their families.

Tyson Foods will contribute $65,000 and in-country partner Honduras Outreach International (HOI) will provide

$50,000.  The project will also include research, education, and outreach e�orts in the Valley of Sierra de Agalta,

Olancho, to continue to investigate the value of eggs on children’s physical development and to share the farm

business model with others in developing countries that could implement it.

The OneEgg and HOI team have been working with a U.S. based university to design a study around the project,

which will formally evaluate the impact of egg consumption during a child’s �rst 1,000 days (gestation through the

age of two). Once the study has been approved by the university, the researchers will begin working with HOI and

OneEgg to collect data from the project and measure the impact on both mothers and children.  

Another OneEgg chapter will be launched in Ethiopia in collaboration with Project Mercy to introduce the

production and consumption of eggs into the Yetebon community. Employees of Cobb-Vantress will provide

technical assistance and training to farmers, Tyson Foods will contribute $56,500 and Project Mercy will provide

$56,500.

“Getting more eggs to more kids is what OneEgg is all about. We are very excited about the partnership with Tyson

Foods and Cobb-Vantress and our new partners in Ethiopia, Honduras and Nepal,” said Chris Ordway, OneEgg

executive director. “Protein is essential for cognitive and physical development – especially in young kids. Children

who receive adequate amounts of protein before age 5 have higher IQs and stronger mental development.”

As part of its corporate social responsibility e�orts, employees of Cobb-Vantress and Tyson Foods have provided

technical assistance and training to previous OneEgg projects in Rwanda and Uganda. Last year’s project in Haiti

marked the �rst �nancial commitment from Tyson Foods as a newly constructed farm provides a continuous supply

of eggs for sale in local markets, while providing new jobs for local residents. As a not-for-pro�t project sponsored

by Tyson Foods and Cobb-Vantress, the proceeds from the enterprise remain in Haiti and keep the farm

operational.

More than 10,000 children around the world are now receiving eggs every day as a result of these collaborative

projects. 

“It is an absolute privilege and honor to be part of a team that understands and applies resources to project

partnerships such as OneEgg,” said Dave Juenger, senior advisor, CVI support services, Cobb-Vantress. “As an

industry leader, we have the skill sets and ability to provide the technical assistance that allows small holder

farmers an opportunity to become self su�cient while providing an essential protein source to the rural

community, especially the children. I believe our e�orts and commitment can bring upon positive change that is

generationaly impactful.”

“We’re raising the world’s expectations for the good food can do,” said Debra Vernon, senior director, corporate
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social responsibility, Tyson Foods. “The OneEgg Nepal project is a perfect example of our purpose coming to life

and the integration of sustainable thinking throughout our work.”

About Tyson Foods 
 

Tyson Foods, Inc. (NYSE: TSN), with headquarters in Springdale, Arkansas, is one of the world’s largest food

companies with leading brands such as Tyson®, Jimmy Dean®, Hillshire Farm®, Sara Lee®, Ball

Park®, Wright®, Aidells® and State Fair®.  It’s a recognized market leader in chicken, beef and pork as well as

prepared foods, including bacon, breakfast sausage, turkey, lunchmeat, hot dogs, pizza crusts and toppings,

tortillas and desserts. The company supplies retail and foodservice customers throughout the United States and

approximately 115 countries. Tyson Foods was founded in 1935 by John W. Tyson, whose family has continued to

lead the business with his son, Don Tyson, guiding the company for many years and grandson, John H. Tyson,

serving as the current chairman of the board of directors. The company currently has approximately 114,000 Team

Members employed at more than 400 facilities and o�ces in the United States and around the world. Through its

Core Values, Code of Conduct and Team Member Bill of Rights, Tyson Foods strives to operate with integrity and

trust and is committed to creating value for its shareholders, customers and Team Members. The company also

strives to be faith-friendly, provide a safe work environment and serve as a steward of the animals, land and

environment entrusted to it.
 

About Cobb-Vantress
 

Cobb-Vantress, Inc. makes quality protein accessible, healthy and a�ordable worldwide. Our research and

technology innovates the global poultry industry. With headquarters in Siloam Springs, Arkansas, we are the world’s

oldest pedigree broiler breeder. We distribute poultry breeding stock in more than 120 countries. Find more

at cobb-vantress.com.
 

About OneEgg
 

OneEgg’s mission began ten years ago with a singular vision to end world hunger – one child at a time. OneEgg

follows a unique model for sustainable development, blending for-pro�t enterprise with a sponsorship model. The

objective is to provide a hand-up, not a hand-out, and to empower the local community and increase the amount of

protein in the diets of children. Today, OneEgg provides eggs to children around the world in Rwanda, Haiti,

Mozambique, Zimbabwe, Honduras, Nicaragua, Ethiopia, Nepal, Nigeria and Uganda. OneEgg works with the right

local partners who are dedicated to ensuring more eggs get into the hands of more children. OneEgg is blessed by

supporters and sponsors who provide the “bricks and mortar” of the farms, and the sponsorship dollars that

purchase eggs. To learn more, please visit www.OneEgg.org
 

Media Contact: 
 

Derek Burleson, 479-290-6466, derek.burleson@tyson.com

Source: Tyson Foods, Inc.
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